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Penco’s Kurtz, Kelly and Day 


BUSINESS LOANS =— Outlook for the Second Hal; 


for Field Warehousing... 


and Be Sure! 


Dana OFFICERS everywhere consider a Lawrence Field Warehouse 


Receipt as much a synonym for “security” as a Certified Check. They 
know that $1,000,000 in legal liability and fidelity bonds — in each of 
more than 2500 Lawrence Field Warehouse locations—are back of every 
Lawrence receipt. 

And these bank officers like the way Lawrence does business. The 
Lawrence IBM Commodity Collateral Report, for example, is electron- 
ically compiled to keep loan officers always informed on current inven- 
tory values. It also reduces the cost of servicing loans. 


Specify Lawrence —and be SURE! 


LAWRENCE ON WAREHOUSE RECEIPTS - + » IS LIKE CERTIFIED ON CHECKS 


|AWR WRENCE WA aaisus OMPAN Y 


NATIONWIDE FIELD WAREHOUSING 
37 Drumm Street, San Francisco, California 


100 N. La Salle Street, Chicago 2,111. © 79 Wall Street, New York 5, N.Y. 
OFFICES IN PRINCIPAL CITIES 





YOU'VE 
ON CONVENIENCE 















TA CORN 


oom 


Les 3$3 
&33 ss23) 


a 


—When You Have a Custodian Account at Bankers Trust 


As a bank for bankers, next-door to 
several of the nation’s principal secu- 
rities trading markets, Bankers Trust 
is in an ideal position to offer unusu- 
ally detailed and complete Custodian 
Service. 


Your securities and those of your cus- 
tomers are given the same experienced 
guardianship as our own assets. It’s 
like having an operating unit in New 
York, handling your securities with the 
systematic vigilance you expect from 







BANKERS TRUST COMPANY 


Member Federal Deposit Insurance Corporation 
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your own staff; protecting their phy- 
sical safety, collecting income, super- 
vising purchase, sale, receipt and 
delivery. All your securities in our care 
are always under your control. 


Hundreds of out-of-town banks, cor- 
porations, institutions, insurance com- 
panies and similar organizations use 
our Custodian Service. Let us show you 
how it can work for you. Just call, or 
write to Bankers Trust at 16 Wall 
Street, New York 15, N. Y. 











From Where We Sad.... 


About Power and Profit 


Elsewhere in this magazine will 
be found a letter from Dr. J. 
Frederic Dewhurst, Executive Di- 
rector of The Twentieth Century 
Fund, in which he deals with our 
comments of a month ago regarding 
the absence of any mention of the 
profit motive in the Fund’s exhaus- 
tive study entitled ‘America’s 
Needs and Resources: A New Sur- 
vey.” Dr. Dewhurst says, in sub- 
stance, that although he happens 
not to have used the term, he is a 
firm believer in the profit motive, 
but he goes on to assert his belief 
that the profit motive alone does 
not explain our high standard of 
living. Among the cases cited in 
support of this view is that of the 
bazaar merchant of the Middle East 
where, notwithstanding plenty of 
activation by the profit motive, liv- 
ing standards are only a small frac- 
tion of those obtaining in the poorest 
sections of the United States. 

Far from attributing American 
prosperity “exclusively to the profit 
motive,” we recognize and applaud 
the great part played by the factors 
mentioned in the study as having 
contributed to the sixfold increase 
in productivity achieved by the 
American worker in the last cen- 
tury, including competent manage- 
ment, skilled workers, technological 
progress, and “the attitudes and 
ideals of the American people.” 

It is admittedly the presence of 
the personal characteristics in- 
volved that spell, in large measure, 
the difference between the living 
standards prevailing in the United 
States and those of other parts of 
the world. But even these would be 
of little or no avail without the in- 
tegrating influence of the profit 
motive. It alone sustains and acti- 
vates our pricing mechanism; and 
it is only through the latter that we 
will be able to continue to exercise 
the freedom of choice in the market 
place that has made our economy 
the dynamic engine of production 
that it is. 


It seems appropriate to suggest 
that we are here considering the 
profit motive as a determining fac- 


2 


tor in the functioning of our econ- 
omy, and not as a characteristic of 
personal behavior, even at the na- 
tional level. We’re still inclined to 
insist that the prime motivating 
force that makes our system of free 
enterprise click is the desire for 
such gain or advantage as may rea- 
sonably be afforded by the condi- 
tions obtaining in the market place. 
Without it, our whole pricing 
mechanism would fall apart, and 
there would remain only the alter- 
native of fixing the terms of pur- 
chases and sales by decrees of one 
kind or another. And it would 
necessarily follow that incentive to 
serve and produce would likewise 
have to be supplied by arbitrary 
decree, which might take the form 
of either a promise of reward or a 
threat of punishment. 


It seems to us that, in any dis- 
cussion of its impact on produc- 
tivity, the profit motive can and 
should be dealt with as an exclu- 
sively economic phenomenon and 
as something entirely apart from a 
mere desire for gain. The more 
nearly we can manage to resolve 
it into such an abstraction the more 
intelligently we’re going to be able 
to deal with such subjects as foreign 
trade, the guaranteed annual wage, 
the minimum wage, and agricul- 
tural price supports. It’s as real as 
gravity itself, and its pull is as un- 
yielding. 


® Applied to our foreign trade 
policies, this concept of the profit 
motive decrees the acceptance of 
imports in exchange for our exports 
on a basis that will make the ex- 
change worth while from the stand- 
point of all concerned. 


© Applied to the guaranteed an- 
nual wage and minimum wage is- 
sues, it will sooner or later compel 
recognition of the fact that unless 
industry is free to adjust its costs to 
the constantly changing conditions 
with which it is obliged to contend, 
the necessary adjustments will have 
to take the form of curtailed or 
suspended operations. 


© Applied to the question of what 
should be done about supporting 


agricultural prices at arbitrarily 
high levels, it clearly reveals the 
utter unworkability of a program 
which, through a politically dis- 
torted appeal to the profit motive, 
has brought into being a crushing 
burden of agricultural surpluses at 
vast public expense. 

A system in which we are free 
to profit or lose by our own deci- 
sions is a basic essential to every 
other kind of freedom, and it be- 
hooves us never to lose sight of the 
fact that every prerogative sur- 
rendered to government is a free- 
dom gone down the drain. Our point 
of greatest vulnerability to this 
danger is our pocketbook, and it is 
important to remember as we seek 
to vest in government some power 
that will inure to our financial bene- 
fit, that all power works both ways 
from the middle. The power to help 
carries with it commensurate power 
to hurt, and it all too frequently 
does just that, notwithstanding even 
the best of intentions. 


Implicit in any statement uphold- 
ing the free play of the profit mo- 
tive in a free society is the 
assumption that the individuals 
comprising that society have a 
demonstrated capacity for self- 
government. This implies, in turn, 
that a preponderant majority of 
these individuals will be motivated 
by considerations of fairness and a 
due regard for the rights and wel- 
fare of others as they strive for their 
own economic advancement and 
security. 

We would do well to remind our- 
selves occasionally that, to quote 
Edmund Burke, “Society cannot ex- 
ist unless a controlling power upon 
the will and appetite is placed 
somewhere; and the less there is of 
it within, the more there must be of 
it without.” 


The profit motive, in short, has 
the power both to preserve and to 


destroy. It is to be hoped that we 
will handle it wisely. 


Editor 
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Short-range Issues or 
Long-term Gains? 


I believe that better than 99 per 
cent of Americans are good private 
enterprisers, and have no use at all 
for the “isms.” 

I say that the real American 
political issue is between those who 
hold that business should be geared 
to immediate, short-range . social 
issues and those who believe that 
the great long-term social gains 
will come from letting industry re- 
spond to natural economic forces 
under the stimulus of the profit mo- 
tive. 

One view. seeks to shape the 
world, to manipulate history. The 
other prefers to harness aggressive 
human drives to broadly construc- 
tive purposes, and does not presume 
to play God with the lives and 
destinies of men. 

In this philosophic struggle, I am 
frankly partisan. I believe it is 
urgently important that people by 
the millions understand and support 
the American incentive-for-every- 
body system. 


—Henry Ford Il 





CANCER 


DEFENSIVE 


together we can 
strike back 


Give to 


AMERICAN 
CANCER SOCIETY ‘ 


Sue CENTURIES ago Voltaire said, “He who 
makes two blades of grass grow in place of 
one renders a service to the State.” The job 
of Standard Oil Company (New Jersey) and 
its affiliates is something like that — to pro- 
duce oil where none was produced before and, 
by so doing, to create wealth for everybody. 


How well have we been doing this job? 
Our Annual Report for 1954, which has just 
been sent to the 300,000 shareholders who 
own Jersey Standard, tells about it. 


It tells how wealth was created by extend- 
ing known oil fields . . . And by discovery of 
new ones . . . By converting crude oil, itself 
of little value, into hundreds of useful prod- 
ucts ... By moving petroleum products from 


where they were made to where they were 
needed. 


All these things helped the people and 
strengthened the nations where we do 
business. 


Some highlights of these activities, drawn 
from the Annual Report, are set forth here 
as a matter of public information. 


STANDARD OIL COMPANY 


1. During 1954, the free world used 
more oil than ever before. And oil is 
energy, which is basic to the world’s 
progress. 


2. To meet these needs, our affiliates 
produced and refined more oil than 
ever before in the Company’s history. 
But additions to oil reserves were 
greater than the oil used. 


3. We had vigorous competition every- 
where. There is nothing like competi- 
tion to bring you better products and 
service. 


4. 1954 was our top year in sales, 
earnings, and dividends paid to owners. 


5. During the year, we spent 764 mil- 
lion dollars for new equipment and 
for exploration. Since World War II, 
we have spent 5 billion dollars for the 
means to meet your future oil needs. 


6. Research was productive. Our re- 
search affiliate obtained more patents 
on products and processes than any 
other oil company. In Linden, N. J., 
the first atomic laboratory in the oil 
industry is being built to study the uses 
of radiation in oil refining. 


7. Current developments in atomic 
energy will mean greater availability 
of electric power: increased mechan- 
ization, expanded industry, and greater 
use of petroleum products. The oil 
business will gain, and you will have 
the benefits of both kinds of energy. 


8. We played an important part in 
arranging to return Iran’s oil to world 
markets. 


9. A world’s safety record for major 
refineries was set by Esso employees 
at Baton Rouge, La....7,911,769 man- 
hours with no disabling injury. This 
passed the previous record by more 
than a million man-hours. 


10. We have long supported education 
through our taxes. We have also felt 
an obligation to aid privately supported 
colleges and universities, which are an 
important source of new employees 
and of informed citizens. During 1954, 
we contributed about a million dollars 
to such institutions. 


If you wish a copy of the full Report 
for 1954, write to Standard Oil Com- 
pany (New Jersey), Room 1626, 30 
Rockefeller Plaza, New York 20, N.Y. 


(NEW JERSEY) 
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On June 30 William Fulton Kurtz, 
67, will retire as chairman of the 
board and chief executive officer of 
The Pennsylvania Company for 
Banking and Trusts. Moving into 
the top spot will be 48-year-old 
William L. Day, the present presi- 
dent. William F. Kelly, also 48, will 
become president and chief adminis- 
trative officer. 


Mr. Kurtz will continue as a di- 
rector, as chairman of the executive 
committee and as a member of the 
board’s trust committee. 


Mr. Kurtz launched his career in 
finance in 1908 as a clerk with Kurtz 
Bros., and within five years he had 
become a partner of that brokerage 
firm. In 1918 he moved to the Co- 
lonial Trust Co. as president, in 
which post he served until Colonial 
was merged into The Pennsylvania 
Company in 1930. 


Eight years later he became 
president of the combined bank. At 
that time, Penco had resources of 
$258 million, trust and custody 
funds of $650 million. Over the en- 
suing years resources have grown 
to $821 million, trust and custody 
funds to more than $1.6 billion. 









































































































































oil Long active in organized bank- 
“ ing, Mr. Kurtz is a former president 
@ of the Association of Reserve City 
id | Bankers. At present he is a key 
member of the influential ABA 
ajor Committee on Government Borrow- 
yees ing. 
van- His successor as chairman and 
This § chief exec, William Day, entered 
Nore I the financial community in 1936 as 
al a statistician and syndicate officer 
L 





with Morgan Stanley & Co. on Wall 
Street. In 1941 he became a partner 
of Philadelphia’s Drexel & Co. 
where he remained (with time out 
during the war for a four-year hitch 
in the U.S. Air Force) until 1948. 

He joined The Pennsylvania 
Company in 1949 as a vice president 
and director. Rising swiftly, he was 
named executive vice president in 
1950, president in 1952. 

William Kelly got his first bank- 
ing experience with the Continental 
Equitable Title & Trust Co. In 1931 
Continental was absorbed by The 
Pennsylvania Company—and Bill 
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The Top of the Financial News 





Kelly was on the way up. His Penco 
promotion record: head of a newly- 
formed times sales division in 1935, 
assistant vice president in 1939, 
vice president in 1945, senior vice 
president and senior loan officer in 
1950, executive vice president in 
1952, director in 1953, president in 
1955. 


CHAIRMAN OF THE BOARD 


Jesse W. Tapp went to work for 
Bank of America in 1939 as a vice 
president and agricultural econo- 
mist. (Before that he had been an 
investment analyst in New York 
and an administrator in the Depart- 
ment of Agriculture in Washington, 
D.C.) He soon became B of A’s most 
forceful spokesman on the national 
scene, rose to executive vice presi- 
dent in 1951, vice chairman of the 
board in 1954. 

Last month Jesse 
elected chairman. 


As chairman he succeeds Fred A. 
Ferroggiaro, B of A’s oldest em- 
ployee in years of service. Mr. Fer- 
roggiaro, who has just reached the 


Tapp was 


BANK OF AMERICA’S TAPP AND BEISE 





bank’s retirement age of 65, also 
steps down as chairman of the gen- 
eral finance committee. Succeeding 
him in that capacity is Lloyd Maz- 
zera, the newly-elected executive 
vice president. Mr. Ferroggiaro re- 
mains active as a director and as a 
member of the board’s executive 
and trust committees. 


During the war Jesse Tapp took a 
two-year leave of absence from the 
bank to serve as Associate War 
Food Administrator and later as 
consultant to Secretary of Agricul- 
ture Clinton P. Anderson. At pres- 
ent he is a member of two of Presi- 
dent Eisenhower’s commissions: 
foreign economic policy and agri- 
cultural policy. 

Jesse Tapp, who is 55, also is a 
key figure in ABA. He’s chairman 
of the association’s Agricultural 
Commission, and a member of the 
Executive Council, the Credit Policy 
Commission and the Agricultural 
Subcommittee of the Committee on 
Federal Legislation. 

It was just a little more than a 
year ago that S. Clark Beise suc- 
ceeded Carl F. Wente as president 
of Bank of America (BANKERS 
MONTHLY, April, 1954); and only 
seven months ago that the bank 


Looking ahead with confidence. 


celebrated its 50th anniversary. 
Messrs. Tapp and Beise confidently 
expect a continuation of the pheno- 
menal banking growth that marked 
B of A’s first fifty years. 


HIGH HONOR 


The unpublicized but powerful 
Association of Reserve City Bank- 
ers (450 members from 201 banks) 
has a new president. He is popular 
Frederic A. Potts, president of The 
Philadelphia National Bank. He 
succeeds Rufus Crosby Kemper, 
president of City National Bank & 
Trust Co., Kansas City, Mo. 

Also serving on the new Reserve- 
City team are Vice President Harris 
C. Kirk, executive vice-president of 
San Francisco’s American Trust Co., 
and Treasurer Richard A. Aishton, 
senior vice president of Continental 
Illinois National Bank & Trust Co. 
of Chicago. 

New directors: Mr. Aijishton; 
Henry T. Bodman, general vice- 
president of the National Bank of 
Detroit; Kenton R. Cravens, presi- 
dent of Mercantile Trust Co., St. 
Louis; William L. Day, president of 
The Pennsylvania Company for 
Banking and Trusts (see page 5), 
and Gordon Murray, president of 
First National Bank of Minneapolis. 
Mr. Murray was elected to a one- 
year term to fill the vacancy caused 
by Mr. Potts’ election to the presi- 
dency. 

Frederic Potts broke into the fi- 
nancial game with Wall Street’s 


CHARLES R. DIEBOLD 
Mutual Savings Banks. 


FREDERIC A. POTTS 
Reserve City Bankers. 


Dominick & Dominick, and from 
there moved to the brokerage firm 
of J. W. Davis & Co. In 1941 he went 
to work for PNB. Six short years 
later—at the age of 42—he was 
elected president. 

Says Frederic Potts of the bank- 
er’s role in a changing economy: 
“By tradition, bankers are conserva- 
tive creatures. The very nature of 
our business imposes upon us an at- 
titude of caution. However, that 
does not mean we should avoid 
progress, or reject new approaches, 
or be slow to admit change. The fact 


LINDELL PETERSON 
Mortgage Bankers. 


that we are not guilty of these atti- 
tudes is vividly illustrated by the 
steps we have already taken. We 
must not stop there. Let us continue 
to search for the new idea and the 
better way.” 


THREE MORE 


® Delegates to the 35th annual 
conference of the National Associa- 
tion of Mutual Savings Banks last 
month elected a new president: 
Charles R. Diebold, president of The 
Western Savings Bank of Buffalo. 
Other officers elected were Vice 
President Crawford H. Stocker, Jr., 
president of Lynn Five Cents Sav- 
ings Bank of Lynn, Mass.; and 
Treasurer Frederick V. Goess, presi- 
dent of The Prudential Savings 
Bank of Brooklyn. 


© Lindell Peterson, president of the 
Chicago Mortgage Investment Co.,, 
will be the next president (1955-56 
term) of the Mortgage Bankers As- 
sociation of America as a result of 
his nomination last month by the 
association’s nominating committee. 
He will succeed Wallace Moir of 
Beverly Hills, California. Nomi- 
nated for vice president for 1955-56 
was John F. Austin, Jr., president 
of Houston’s T. J. Bettes Co. Though 
MBA’s annual convention is not 
until fall, official nomination is 
tantamount to election. 


® Shelby Cullom Davis, head of the 
investment firm bearing his name, 
was elected president of the Na- 


SHELBY CULLOM DAVIS 
Financial Analysts. 
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This is where 
we come in! 


Sometimes printed information and local sources 
just aren’t enough to help you make decisions in 
commercial lending. There have probably been 
many times when you needed up-to-date, firsthand 
knowledge — and needed it fast. 

That’s just the service we can offer you, thanks to 
our unique Divisional Organization—a system we’ve 
had in effect for more than 50 years now. You see, 
the officers in each of our ten Commercial Divisions, 
instead of serving a certain geographical area, serve 
certain specific industries. 

These men have a close contact with their par- 
ticular industries. They know the people involved, 


and they get out in the field to study new develop- 
ments firsthand. As a result, their knowledge is 
intensive and current. 


This knowledge is available to you through our 
Division F —the Division that specializes in serving 
our correspondent banks. 

““Industry-specialized” loan information is just 
one of the many correspondent services of The 
First National Bank of Chicago. If you would like 
to talk over the advantages of a correspondent rela- 
tionship with us, just phone, write or wire us today. 
A man from The First will be happy to call on you 
at your convenience, 


Epwarp E. Brown, Chairman of the Board 


James B. Forcan, Vice-Chairman 
Homer J. Livincston, President 
Water M. Heymann, Executive Vice-President 


Huco A. ANDERSON, Vice-President Gaytorp A. FREEMAN, Jr., Vice-President 
Guy C. Kippoo, Vice-President Hersert P. Snyper, Vice-President 


The First National Bank of Chicago 


MEMBER FEDERAL DEPOSIT INSURANCE CORPORATION 
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tional Federation of Financial 
Analysts Societies at the organiza- 
tion’s eighth annual convention last 
month. He succeeds M. Dutton 
Morehouse of Brown Brothers Har- 
riman & Co. Elected vice president 
was Robert J. Wilkes, a former vice 
president of Scudder, Stevens & 
Clark. 


WHAT THEY ARE SAYING 


© David Rockefeller, executive 
vice-president of The Chase Man- 
hattan Bank, on world trade: 


“The dollar value of our imports 
of raw materials and other goods 
increased by more than _ three- 
fourths in the period from 1947 to 
1953. In the process we not only 
strengthened the economic bonds of 
the Free World but added to our 
own well-being. Our own depend- 
ence on foreign trade is, in fact, in- 
creasing. We have, for example, a 
great and growing need for the iron 
ore of.Canada, the copper of Chile, 
and the uranium of the Congo.” 


® Roger M. Blough, new chairman 
of United States Steel, before the 
National Association of Credit Men: 


“We ought to fear (periods of re- 
curring economic depression) 
enough not to be smug about our 
progress. But we ought not to be 
pathologically frightened, so that 
we reach into the medicine chest 
of economic quackery every time 
the slightest quiver runs through 
production and employment.” 


ROGER M. BLOUGH 
A medicine chest to avoid. 





DAVID ROCKEFELLER 
Imports: a growing need. 


® Morris A. Schapiro, head of the 
investment firm bearing his name, 
on the recent New York City bank 
mergers: 


“Management had to decide the 
question of tradition versus neces- 
sity and opportunity. They had to 
ask: ‘Are we to remain a blue rib- 
bon bank serving a limited clientele 
or shall we cross the tracks and be- 
come a bank of little business as 
well as big business? Shall we con- 
tinue to operate exclusively in the 
Wall Street jungle making large 
loans to few borrowers at destruc- 
tive rates or shall we broaden our 
sphere through branch operations 
and extend our services to a larger 
public?’ ” 


© Gerald M. Loeb, a senior partner 
of E. F. Hutton & Co., before the 
Missouri Bankers Association: 


“The people who write the stock 
scare headlines today are looking 
at the Dow Jones averages. What 
they should look at is the health 
chart of our economy.” 


BULLISH ON BANKS 


From Standard & Poor’s comes 
this bullish forecast of 1955 bank 
earnings: 


© Merger developments, which fea- 


tured recent banking news, prob-° 


ably have passed a peak, but the 
movement is not yet over, since the 
advantages of consolidations have 
not yet been fully offset by the 


higher 
stocks. 


valuations put on _ bank 


® Deposits probably will continue 
at a high level through 1955. With 
the long and steady upward trend 
of time deposits likely to continue, 
total deposits may average 5 per 
cent above the 1954 average. 


* Loan volume this year is ex- 
pected to hold above last year’s 
figures and produce at least an equal 
percentage return. Loan income, 
therefore, should be larger than last 
year. 


* Investment income, _ reflecting 
relatively stable money rates, the 
large amount of securities held, and 
some lengthening of maturities, is 
expected to be at least as large as 
in 1954. 


® Gross earnings, therefore, prob- 
ably will establish a new high in 
1955. 


® Expenses apparently will con- 
tinue to increase gradually, despite 
large-scale installation of labor- 
saving devices. 


© Taxes will be in the same propor- 
tion as last year. 


® Net operating earnings for 1955 
are currently estimated at a new 
high about 8 per cent above 1954 
operating net. 

© Net indicated earnings were 
bolstered by unusual security profits 
in 1954. Under conditions antici- 
pated in 1955, such profits will be 

(Continued on page 27) 





GERALD M. LOEB 
A health chart to look at. 
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(FORMERLY BENEFICIAL LOAN SYSTEM 
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With the recent opening of an office in Albany, Georgia, 
are 

fits 
ci- 


—the 37th new office this year—the Beneficial Finance 
System now has 900 subsidiary offices throughout the 
United States and Canada, including an office in 
Hawaii. Ten years ago there were 397 offices. 






Beneficial has grown steadily over the past 41 years in 
response to the continuing need for the helpful service 
it provides—realistic financial assistance to families 
for such purposes as paying bills and easing the 
burden of unexpected demands on the family pocketbook. 


Last year the Beneficial Finance System made nearly 
1,750,000 loans, totaling more than $550,000,000 
and averaging $324. 






...@ BENEFICIAL loan is for a beneficial purpose. 


Finance Co: 


( formerly Beneficial Loan Corporation ) 







BENEFICIAL BUILDING, WILMINGTON, DELAWARE 


Subsidiary Loan Companies: BrNEFICIAL FINANCE Co. . . . PERSONAL FINANCE COMPANY 
COMMONWEALTH LOAN COMPANY 





. . « WORKINGMEN’S LOAN Association, INC, 
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Wherever you or your customers do business, it con 
helps if you know the right people. One way to and 
know them is through Bank of America—-for this 
bank’s fast-growing International Department wit 
maintains overseas branches, traveling represent- 
atives, and correspondent connections in every ane 
part of the world. They assure you of maximum ’ 
dependability—maximum service—in every type am 
of transaction. For information, wire or write of 
Bank of America, 300 Montgomery Street, San Coc 
Francisco, or 660 South Spring Street, Los the 
Angeles. Attention: International Banking De- ret 
partment. 
+ me) 
Bank of America - 
NATIONAL fhVinics ASSOCIATION ah 
BANK OF AMERICA (INTERNATIONAL), New York hay 
a wholly owned subsidiary of 


OVERSEAS BRANCHES: London + Manila * Tokyo » Yokohama « Kobe « Osaka * Bangkok « Guam * Duesseldorf » Singapore 
REPRESENTATIVES: New York * Mexico City « Milan * Paris * Zurich * New Delhi * Havana 
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Congress will have to OK another temporary hike in the national debt limit. 
Amount of the hike is uncertain, though $4 billion is talked. 

A bill to tighten SEC regulation of over-the-counter securities has been 
introduced by William Fulbright, chairman of the Senate Banking Committee. The 
bill would apply to unlisted companies with assets of more than $5 million and 
more than 500 stockholders. Banks would be exempted. 

Congress will extend the Small Business Administration in spite of ABA 
opposition. Democrats also are pressing for a boost in SBA's loan limit from 
$150,000 to $250,000. 


Expect Senators investigating corporate proxy fights to look into alleged 
pressure on and by banks in behalf of contestants. It will be noted that bank 
trust and custodian accounts held 19 per cent of Montgomery Ward stock. 

Impact of institutional investment _on the market, generally, may be the 
subject of a later study. 

Wright Patman's probe of Federal Reserve open market operations is likely to 
be @ highly partisan affair--much like the recent stock market study, which resulted 
in straight party-line reports. 


The bank holding company bill reported out last month by the House Banking 
Committee may pass the House, but odds are against it getting through the Senate. 
The bill closely resembles the original Spence bill (BANKERS MONTHLY, April), which 
was backed by the Independents. The Fed wants a simpler, less stringent law. 


Hearings were held last month on three Comptroller-ABA backed bills: 

One would permit national banks to make 20-year real estate loans and 9-month 
construction loans. ABA would also permit 18-month construction loans on industrial 
and commercial buildings. 

A second would permit out-of-state directors of a national bank to reside 
within 100 miles of the bank instead of the 50 miles now provided. 

The third would permit the Comptroller to waive once every two years one of 
the two annual examinations. 


The Administration still has not decided whether to ask for stand-by controls 
over prices, wages and credit....ABA has given “hearty approval to the objectives" 
of a bill to provide for retirement of Government capital in the Banks for 
Cooperatives and the Production Credit Corporations, all of which are agencies of 
the Farm Credit Administration. ABA holds however, that the proposed rate of 
retirement is "much too slow." 


Says Comptroller Ray Gidney in reply to persistent attacks on recent bank 
mergers by Rep. Celler and others: "Credit facilities are more readily available 
to borrowers, large or small, than ever before. Competition between banking 
institutions has increased rather than decreased in recent years."...No hearings 


have been scheduled on four gold standard, redeemable currency bills. Chances 
of action are dim. 
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ext Board of Directors Meeting? 


YES! if your plans for a new banking 
office are at any stage from preliminary talks 
to architect’s drawing board, you'll want these 
three, special full-color brochures at your next 
meeting. 


The first shows the famous development in 
vault door design that has become the almost 
universal symbol of the modern bank. It gives 
you an idea, too, of the diversity of magnif- 
icent and distinctive architrave treatments now 
available for your own installation — with this 
great Century Series Vault Door by Mosler. 


The second shows an ingenious new Day- 
Night Deposit Safe by Mosler that almost 
“talks.” 


And thie third shows the new Mosler “Picture 
Window” for Drive-In Banking — a brand new 
concept, both in modern styling and in fully- 
automatic push button operation. 


Have your secretary mail the coupon below 
for this special material on new “bank of the 
future” equipment. We'll rush it to you in time 
for that meeting you have coming up. 


IF IT'S MOSLER ... IT'S SAFE 


* Mosler Safe 
& Since 1848 


World's largest builders of safes and bank vaults .. . 
Mosler built the U.S. Gold Storage Vaults and the famous 


T U bank vaults that withstood the Atomic Bomb at Hiroshima 
“PIC Ce 


€or Drive-!" 


The Mosler Safe Company, Dept.BM-6 
$20 Fifth Avenue, New York 1, N. Y. 
Please send me, free and without obligation, the three new full-color 


brochures which describe and illustrate Mosler’s latest developments 
for the “bank of the future.” 


NAME POSITION 


BANK 


ADDRESS____ 


3 city . ZONE- STATE 
, 
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THERE’S NEW BUSINESS B 
FOR YOUR CUSTOMERS | 


ina 


biggest workshop 
in the world 
—the Delaware Valley 


The Philadelphia National 
can help you 
get it for them. 


THE PHILADELPHIA NATIONAL BANE 


Organized 1803 PHILADELPHIA 1, PA. 
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Commercial and Industrial Loans— 
Outlook for the Second Half 


How will the demand for commercial and industrial loans in the second half of 
1955 compare with the demand in the like 1954 period? How will the demands 
of individual industries compare with a year earlier? 

To get expert analyses, BANKERS MONTHLY polled 169 top bankers from 
coast to coast. The banks so represented account for about one-third of all 
U.S. bank loans to business. 





By ALVIN M. YOUNGQUIST, JR. 


Associate Editor 


HE DEMAND for commercial and of 169 large and medium-large suming an adequate supply of loan- 
7 industrial loans during the next banks that together account for able funds and no serious deteriora- 
six months will be 5-15 per about one-third of all U.S. bank tion in the quality of loan applica- 
cent greater than the demand in the loans to business (see chart, next tions—business loans in the next 
second half of 1954. That, in short, two pages). six months will be at a record or 
is the consensus of top management Based on this forecast—and as-  near-record level (see table below). 










Business Loans of Weekly 
Reporting Member Banks in 
Leading Cities at the End 
of September 










































































PETROLEUM INDUSTRY 
Up 5-15 per cent. 








Year Billion Per Cent 
_— Dollars Change 
1947 13.1 — 


1948 15.2 +16 
1949 13.4 —12 
1950 15.7 +17 
1951 20.2 +29 
1952 21.7 +7 
1953 23.1 + 6 
1954 21.0 —9 
1955 22—24.1* +-5—15* 


*Based on predicted increase in de- 


mand, 








METALS MANUFACTURERS 
Up 5-15 per cent. 













By Industry Classification and By Area 


Number of Banks 


North 
Central 


South and 
Southeast 


Total 
Northeast 


HOW 169 TOP BANKS EXPECT THE DEMAND 
SECOND HALF OF 1955 TO COMPARE 


West and 
Southwest — 


Up more than 25% 1 0 1 0 0 
Up 15-25% 7 0 2 2 3 
Up 5-15% 115 35 26 27 27 
About the same 36 8 9 6 13 
Down 5-15% 4 1 2 0 1 
Down 15-25% «. 0 0 0 0 0 
Down more than 25% 0 0 0 0 




















Up more than 25% 
Up 15-25% 

Up 5-1 5% 

About the same 

Down 5-15% 

Down 15-25% 

Down more than 25% 
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Up more than 25% 
Up 15-25% 

Up 5-15% 

About the same 

Down 5-15% 

Down 15-25% 

Down more than 25% 
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NOTE: Northeast—Federal Reserve Districts 1, 2 and 3 
South and Southeast—Federal Reserve Districts 5, 6, and 8 










A majority of the 169 bankers 
report that their business customers, 
net, are making borrowing plans in 
anticipation of an improved (com- 
pared with a year earlier) second 
half. Specifically, these bankers ex- 
pect a 5-15 per cent increase in 
loan demand from: 


® Metals and metal products manu- 


16 


facturers (including machinery and 
transportation equipment). 


of the four remaining 


© The petroleum, coal, chemical and 
rubber industry-category. 






® Trade—wholesale and retail. polled in the South and 






® Sales finance companies. 
® The construction industry. 


Consensus is that loan demands majority polled in the 








Up more than 25% 0 0 0 0 0 
Up 15-25% 4 1 2 0 1 
Up 5-15% 34 7 8 10 9 
About the same o4 33 19 17 25 
Down 5-15% 8 1 3 3 1 
Down 15-25% 0 0 0 0 0 
Down more than 25% 1 0 1 0 0 
Up more than 25% 0 0 0 0 0 
Up 15-25% 8 4 1 2 1 
Up 5-15% 42 14 14 6 8 
About the same 71 22 12 17 20 
Down 5-15% 8 2 1 2 3 
Down 15-25% 0 0 0 0 0 
Down more than 25% 0 0 0 0 0 





classifications (see chart) will 
“about the same” as they were 
year earlier. A majority of banke 


however, expect a 5-15 per cent i 


crease in loan demand from the tex 
tile-apparel-leather category; and 
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S)MMERCIAL AND INDUSTRIAL LOANS IN THE 
E DEMAND IN THE LIKE 1954 PERIOD — 


Consensus In Bold Face 


Total 


Northeast 


Up more than 25% 
Up 15-25% 

Up 5-1 5% 

About the same 

Down 5-1 5% 

Down 15-25% 

Down more than 25% 


Up more than 25% 
Up 15-25% 

Up 5-15% 

About the same 
Down 5-15% 
Down 15-25% 


Up more than 25% 
Up 15-25% 

Up 5-15% 

About the same 

Down 5-15% 

Down 15-25% 

Down more than 25% 


Up more than 25% 
Up 15-25% 

Up 5-15% 

About the same 

Down 5-15% 

Down 15-25% 

Down more than 25% 


Up more than 25% 1 
Up 15-25% 20 
Up 5-15% 
About the same 42 
Down 5-15% 19 
Down 15-25% 2 
Down more than 25% 0 


Southwest look for a similar in- 
crease from public utilities and 
transportation. 

Commercial and industrial loans, 
of course, are a sensitive barometer 
of general business confidence. An 
increase in the demand for such 
loans usually indicates a rise in the 
level of economic activity; a de- 
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Number of Banks 


South and 
Southeast 


North 
Central 


West and 
Southwest 


21 18 29 
12 12 12 
2 0 2 
0 0 
TR icksieinaee 
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NOTE: North Central—Federal Reserve Districts 4, 7 and 9 
West and Southwest—Federal Reserve Districts 10, 11 and 12 


crease generally indicates a decline 
in business activity. 

During the inventory recession of 
last year, for example, commercial 
and industrial loans fell well below 
the levels of the two preceding 
years. A sharp upturn in business 
loans late in the year signalled re- 
covery. 

At last report, commercial, in- 


dustrial and agricultural loans of 
weekly reporting member banks 
stood at $22.6 billion, up $460 mil- 
lion or 2 per cent from a year ear- 
lier. Consensus of the 169 bankers 
polled is that the improvement will 
be greater in the second half. 


(For names of the survey par- 
ticipants, see next page.) 
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TRADE—WHOLESALE AND RETAIL 
Up 5-15 per cent. 


PARTICIPANTS 


ALABAMA 


Frank A. Plummer, Vice-Pres., First National Bank of 
Montgomery 


ARIZONA 


Frank C. Brophy, Chm., Bank of Douglas, Phoenix 
Hugh C. Gruwell, Pres., First National Bank of Arizona, 
Phoenix 


J. M. Sakrison, Pres., Southern Arizona Bank & Trust Co., 
Tucson 


ARKANSAS 


H. C. Couch, Jr., Pres., Union National Bank, Little Rock 
J. H. Penick, Pres., Worthen Bank & Trust Co., Little Rock 


CALIFORNIA 

S. C. Beise, Pres., Bank of America N. T. & S. A., San 
Francisco 

Anderson Borthwick, Pres., First National Trust & Savings 
Bank of San Diego 

Roy A. Britt, Pres., Citizens National Trust & Savings 
Bank of Los Angeles 

Il. W. Heliman, Pres., Wells Fargo Bank & Union Trust 
Co., San Francisco 

Oscar T. Lawler, Pres., Farmers and Merchants National 
Bank of Los Angeles 

E. H. LeMasters, Pres., Pacific National Bank of San 
Francisco . 

James K. Lochead, Pres., American Trust Co., San Fran- 
cisco 

Ben R. Meyer, Chm. & Pres., Union Bank & Trust Co. 
ot Los Angeles : 

Joseph Rogers, Pres., First National Bank of San Jose 

James E. Shelton, Pres., Security-First National Bank of 
Los Angeles 

Henry Verdelin, Pres., First Western Bank & Trust Co., 
San Francisco 

COLORADO 

Eiwood M. Brooks, Pres., Central Bank & Trust Co., Denver 

John Evans, Pres., First National Bank of Denver 

Henry A. Kugeler, Pres., Denver National Bank 

Neil F. Roberts, Exec. Vice-Pres., United States National 
Bank, Denver 


CONNECTICUT 


Joseph H. Allen, Pres., First National Bank & Trust Co. 
of New Haven 
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PUBLIC UTILITIES AND TRANSPORTATION 
‘About the same.” 


IN SURVEY 


Ostrom Enders, Pres., Hartford National Bank & Trust Co. 
Lewis A. Shea, Pres., First National Bank & Trust Co. of 
Bridgeport 
DELAWARE 
John B. Jessup, Pres., Equitable Security Trust Co., Wil 
mington 


William K. Paton, Chm. & Pres., Farmers Bank of the 
State of Delaware, Dover 


DISTRICT OF COLUMBIA 
Bruce Baird, Pres. and R. Perry Yeatman, Vice Pres., Na 
tional Savings & Trust Co., Washington 
Daniel W. Bell, Chm. & Pres., American Security and Trust 
Co., Washington 


FLORIDA 
G. R. Griffin, Pres., Exchange National Bank of Tampa 
F. W. Norris, Pres., Barnett National Bank, Jacksonville 


Cc. F. Shewmake, Pres., Florida National Bank & Trust Co, 
Miami 


GEORGIA 
Mills B. Lane, Jr., Pres., Citizens & Southern National Bank, 
Atlanta 
Edward D. Smith, Pres., First National Bank of Atlanta 


IDAHO 


J. L. Driscoll, Pres., First Security Bank of Idaho N.A, 
Boise 


John A. Schoonover, Pres., Idaho First National Bank, Boise 


ILLINOIS 

Eugene Abegg, Pres., Illinois National Bank & Trust Co, 
Rockford 

George R. Boyles, Pres., Merchants National Bank in Chi 
cago 

H. M. Driscoll, Exec. Vice Pres., National Boulevard Bank 
of Chicago 

J. R. Frey, Pres., Lake Shore National Bank, Chicago 

Leo R. Gruber, Pres., Drovers National Bank, Chicago 

J. Vincent O’Neill, Chm. & Pres., Mercantile National Bank 
of Chicago 

Frank C. Rathje, Chm. & Pres., Chicago City Bank & Trust 
Co. 

Robert E. Straus, Pres., American National Bank & Trust 
Co. of Chicago 
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Boss of the biggest harvest!This 
McCormick No. 141 self-propelled 
Harvester Thresher is swift and effi- 
cient, operates with finger-tip ease, en- 
ables one man to do the work of many. 


A one-man work force that makes 


. NEW BANKING OPPORTUNITIES 


This mighty machine replaces a “young army” of man- "sg ts tae aia a eee aE 
power that is either no longer available or practical for 
harvesting on today’s progressive farms. Along with many 
other modern farm machines, it represents considerable 
capital investment. 


For the banker, the IH symbol often has a special mean- 
ing. The dealer who sells this great line of farm equipment 
can be a source of desirable new business for the bank. Are 
you acquainted with the IH dealer in your community? 


For farms of all sizes! McCormick No. 76 Harvester 
Thresher, for smaller operations, is fast, efficient and 
labor-saving, just like its “big brothers,” on the broad 
fields of large farms. 
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Kenneth V. Zwiener, Pres., Harris Trust & Savings Bank, 


Chicago 
INDIANA 


C. H. Buesching, Pres., Lincoln National Bank & Trust Co., 
Fort Wayne 


William P. Flynn, Pres., Indiana National Bank, Indian- 
apolis 


W. C. Laycock, Pres., Fort Wayne National Bank 
W. A. Schlechte, Pres., Old National Bank in Evansville 


IOWA 
S. C. Pidgeon, Pres., Bankers Trust Co., Des Moines 


KANSAS 
Cc. J. Chandler, Pres., First National Bank in Wichita 


KENTUCKY 


Merle E. Robertson, Chm. & Pres., Liberty National Bank & 
Trust Co., Louisville 


Noel Rush, Pres., Lincoln Bank & Trust Co., Louisville 


LOUISIANA 


J. W. Baker, Pres., Commercial National Bank, Shreveport 
Wallace M. Davis, Pres., Hibernia National Bank in New 
Orleans 
R. L. James, Pres., Calcasieu-Marine National Bank, Lake 
Charles 
MARYLAND 


F. L. Lutes, Pres., Suburban Trust Co., Hyattsville 


MASSACHUSETTS 
C. Rodgers Burgin, Pres., New England Trust Co., Boston 
E. O. Cappers, Pres., Norfolk County Trust Co., Brookline 
H. F. Hagemann, Jr., Pres., Rockland-Atlas National Bank 
of Boston 
H. A. Sears, Pres., Third National Bank & Trust Co., Spring- 


field 
MICHIGAN 

Frank E. Agnew, Jr., Pres., Old Kent Bank, Grand Rapids 
J. H. French, Jr., Pres., City Bank, Detroit 
C. J. Huddleston, Exec. Vice Pres., Wabeek State Bank of 

Detroit 
Adolph F. Klein, Pres., Wayne Oakland Bank, Royal Oak 
G. E. Merrill, Pres., Genesee County Savings Bank, Flint 
Howard P. Parshall, Pres., Bank of the Commonwealth, 


Detroit 
MINNESOTA 


William R. Chapman, Vice Pres., Midland National Bank 
of Minneapolis 


R. W. Hanson, Exec. Vice Pres., First National Bank of 
Minneapolis 
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COMMODITY DEALERS 
‘About the same.” 


Arthur L. Peters, Vice Pres., First National Bank of St. 
Paul 


Joseph F. Ringland, Pres., Northwestern National Bank 
of Minneapolis 
Willis D. Wyard, Pres., First & American National Bank, 


Duluth 
MISSISSIPPI 
E. E. Laird, Pres., First National Bank, Jackson 


MISSOURI 

Taylor S. Abernathy, Pres., First National Bank, Kansas 
City 

G. R. Hicks, Pres., Union National Bank in Kansas City 

Rufus Crosby Kemper, Pres., City National Bank & Trust 
Co., Kansas City 

William A. McDonnell, Pres., First National Bank in St, 
Louis 


Joseph C. Williams, Pres., Commerce Trust Co., Kansas 


City 
NEBRASKA 
W. B. Millard, Jr., Pres., Omaha National Bank 
Burnham Yates, Pres., First National Bank, Lincoln 


NEW JERSEY 
George W. Bauer, Pres., Union County Trust Co., Elizabeth 
C. J. Bertheau, Pres., Peoples Trust Co. of Bergen County, 
« Hackensack 
William J. Field, Pres., Commercial Trust Co. of New 
Jersey, Jersey City 
Cc." Kenneth Fuller, Pres., County Bank & Trust Co., Pater. 
son 


E. F. Kirkman, Pres., Boardwalk National Bank, Atlantic 


City 
NEW MEXICO 
Fred Luthy, Pres., Albuquerque National Bank 


NEW YORK 

Hulbert S. Aldrich, Pres. and Frank X. Lavery, Asst. Treas., 
New York Trust Co. 

Henry C. Alexander, Pres., J. P. Morgan & Co., Inc., New 
York City 

C. A. Allen, Pres., Kings County Trust Co., Brooklyn 

J. Stewart Baker, Chm. Exec. Comm. & Pres., Chase Man- 
hattan Bank, New York 

E. K. Brass, Vice Pres., Guaranty Trust Co. of New York 

S. Sloan Colt, Pres., Bankers Trust Co., New York 

Charles H. Diefendorf, Pres., Marine Trust Co. of Western 
New York, Buffalo 

Charles W. Hall, Pres., Oneida National Bank & Trust Co. 
of Utica 

Harold H. Helm, Pres. and Joseph A. McFadden, Vice Pres., 
Chemical Corn Exchange Bank, New York City 

Herbert J. Kneip, Pres., National Commercial Bank & Trust 
Co. of Albany 


CONSTRUCTION INDUSTRY 
Up 5-15 per cent. 
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REGULAR 3 DAY 
COACH TOUR 


American 
Express 


TRAVEL INFORMATION 
... throughout the free world! 


In the United States and abroad, American Express will eee a A 
supply your customers with valuable tourist and sight- eS eam ae iA 
seeing information — arrange for hotel, ticket and auto Ve ——- Niet 
reservations. Just another American Express Service... 

and another reason why American Express Travelers 
Cheques sales reached an all-time high in 1954. 
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Additional services include: 


e Instant Acceptance—with no questions asked! 

e On-the-Spot Refunds—in case of loss or theft! 

e Exchange of Travelers Cheques—without charge! 
e Uniformed Representatives—at terminals abroad! 
e Mail Service—at all American Express offices! 


Cheques 


AMERICAN EXPRESS DOES MORE FOR YOU 
BY DOING MORE FOR YOUR CUSTOMERS 
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FOOD, LIQUOR, TOBACCO ua 
‘About the same.” 


W. E. Kolb, Pres., Industrial Bank of Commerce, New York 

Carl H. Maar, Pres., Lincoln National Bank & Trust Co., 
Syracuse 

A. W. Mabon, Asst. Vice Pres., Merchants National Bank & 
Trust Co., Syracuse 

Edward F. McGinley, Pres., Liberty Bank of Buffalo 

Albert B. Merrill, Pres., First Trust & Deposit Co., Syracuse 

George A. Newbury, Pres., Manufacturers & Traders Trust 
Co., Buffalo 

Arthur T. Roth, Pres., Franklin National Bank of Franklin 
Square 

Henry L. Schenk, Pres., Trade Bank & Trust Co., New York 
City 

Albert C. Simmonds, Jr., Pres., Bank of New York, New 
York City 

John T. Sullivan, Pres., Marine Midland Trust Co. of Cen- 
tral New York, Syracuse 

George C. Textor, Pres., Marine Midland Trust Co. of New 
York, New York City 

R. T. Tyner, Jr., Pres., Westchester Bank & Trust Co., New 
Rochelle 

Thomas A. Wilson, Pres., Marine Midland Trust Co. of 
Southern N.Y., Elmira 


NORTH CAROLINA 


Robert M. Hanes, Pres., Wachovia Bank & Trust Co., Win- 
ston-Salem 

R. P. Holding, Chm. & Pres., First-Citizens Bank & Trust 
Co., Smithfield 

J. E. Paschall, Pres., Branch Banking & Trust Co., Wilson 

Addison H. Reese, Pres., American Trust Co., Charlotte 

C. M. Vanstory, Jr., Pres., Security National Bank, Greens- 


boro 
OHIO 
W. H. J. Behm, Pres., Winters National Bank & Trust 
Co., Dayton 


Sidney B. Congdon, Pres., National City Bank, Cleveland 
Fred A. Dowd, Pres., First National Bank of Cincimnati 
D. R. Evans, Pres., Dime Bank, Akron 


Loring L. Gelbach, Pres., Central National Bank of Cleve- 
land 


George Gund, Pres., Cleveland Trust Co. 
J. T. Rohr, Pres., Toledo Trust Co. 


Cc. W. Ullman, Pres., Dollar Savings & Trust Co., Youngs- 
town 


Frank J. Van Lahr, Pres., Provident Savings Bank & Trust 


Co., Cincinnati 
OKLAHOMA 


A. E. Bradshaw, Pres., National Bank of Tulsa 
Frank A. Sewell, Chm. & Pres., Liberty National Bank & 
Trust Co. of Oklahoma City 


OREGON 


E. C. Sammons, Pres., United States National Bank of 
Portland 


C. B. Stephenson, Pres., First National Bank of Portland 
22 







PENNSYLVANIA 


J. A. Byerly, Pres., Fidelity Trust Co., Pittsburgh 

Frank E. Hemelright, Pres., First National Bank of Scran- 
ton 

H. J. Horan, Jr., Pres., Broad Street Trust Co., Philadelphia 

S. D. Kline, Pres., Berks County Trust Co., Reading 

Cc. S. Krumrine, Pres., Liberty Real Estate Bank & Trust 
Co., Philadelphia 

Lawrence N. Murray, Pres. & William D. Clifford, Vice 
Pres., Mellon National Bank & Trust Co., Pittsburgh 

Shepard H. Patterson, Vice Pres., Peoples First National 
Bank & Trust Co., Pittsburgh 

Frederic A. Potts, Pres., Philadelphia National Bank 

Casimir A. Sienkiewicz, Pres., Central-Penn National Bank, 
of Philadelphia 

Geoffrey S. Smith, Pres., Girard Trust Corn Exchange Bank, 


Philadelphia 
William B. Walker, Pres., First National Bank of Philadel- 
phia 
RHODE ISLAND 
T. Dawson Brown, Pres., Industrial National Bank of Provi- 


dence 





SOUTH CAROLINA 


J. A. Campbell, Jr., Pres., South Carolina National Bank, 
s Charleston 





TENNESSEE 


Jo’'H. Anderson, Pres., Park National Bank, Knoxville 

Parkes Armistead, Pres., First American National Bank, 
Nashville 

John E. Brown, Pres., Union Planters National Bank of 
Memphis 

Sam M. Fleming, Pres., Third Natiorfal Bank in Nashville 

W. Roy Meyers, Pres., Hamilton National Bank, Chat- 
tanooga 

W. B. Pollard, Pres. & C. C. Smith, Vice Pres., National 
Bank of Commerce in Memphis 

Edward Potter, Jr., Chm. & Pres., Commerce Union Bank, 
Nashville 

H. P. Preston, Pres., Hamilton National Bank, Knoxville 

Norfleet Turner, Pres., First National Bank of Memphis 













TEXAS 

E. C. Bartholomew, Pres., Austin National Bank 

R. P. Doherty, Pres., National Bank of Commerce of Hous- 
ton 

Fred F. Florence, Pres. & DeWitt Ray, Sr. Vice Pres., Re 
public National Bank of Dallas 

George G. Matkin, Pres., State National Bank of El Paso 

C. E. McCutchen, Pres., First National Bank of Wichita 
Falls 

F. M. Smith, Pres., National Bank of Commerce, San An- 
tonio 

Ben H. Wooten, Pres. & W. Dewey Presley, Vice Pres. 
First National Bank in Dallas 

E. R. L. Wroe, Pres., American National Bank, Austin 

Sam D. Young, Pres., El Paso National Bank 

















VIRGINIA 
John S. Alfriend, Pres & C. M. Etheridge, Sr. Vice Pres. 
National Bank of Commerce of Norfolk 
T. C. Boushall, Pres., Bank of Virginia, Richmond 
C. Francis Cocke, Pres., First National Exchange Bank, 
Roanoke 


W. Harry Schwarzschild, Jr., Pres., Central National Bank, 
Richmond 









WASHINGTON 

Joshua Green, Jr., Pres., Peoples National Bank of Wash- 
ington, Seattle 

Frank E. Jerome, Pres., Seattle-First National Bank 

Reno Odlin, Chm. & Pres., Puget Sound National Bank, 
Tacoma 

Carl L. Phillips, Pres., 
Tacoma 








National Bank of Washington, 







WEST VIRGINIA 


Hayes Picklesimer, Pres., Kanawha Valley Bank, Charles 
ton 








WISCONSIN 


William G. Brumder, Chm. & Pres., First Wisconsin Na 
tional Bank of Milwaukee 


Eliot G. Fitch, Pres., Marine National Exchange Bank, 
Milwaukee 


T. R. Hefty, Pres., First National Bank, Madison 
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speed your collections while you sleep 


Your items are handled without a 
minute’s delay. when you use our 
A. M. F. (air mail field) labels or 
envelopes. 

Our messengers rush your mail 
from the airport direct to the bank 
for immediate processing, during 
the day or night. 


Let our night staff 


As a result many of your checks 


clear a full day earlier under this 
fast modern procedure. Our corre- 
spondent banks and corporation 
customers in all parts of the coun- 
try use it actively and find it most 
advantageous. 

Ask us to send you, without 
charge, a supply of labels or enve- 
lopes so that you may try it. 
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Continental Thlinois National Bank 
and Trust Company of Chicago 


La Salle, Jackson, Clark and Quincy Streets 
LOCK BOX. -H, CHICAGO 90, ILLINOIS 
Member Federal Deposit Insarance Corporation 
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the farm situation. 






HE broader lesson that emerges 

from these contrasting experi- 
ences in wheat and dairy produc- 
tion is that we have too many farm- 
ers producing the wrong things; also 
too many producing the right things 
with methods which, despite great 
progress over the years, still fall 
far short of the potentialities for 
technological advance. By perpet- 
uating an artificial price structure 
we have tended to freeze production 
patterns and retard development of 
maximum farm efficiency. Marginal 





















USEFUL. 


NEW YORK OFFICE: 
40 Wall Street 
HAnover 2-5252 


WRITE FOR YOUR COPY NOW. 


The Real Issue 


The First National City Bank of New York—in its current letter 
on business and economic conditions—takes a close look at 
The bank reports that farmers are be- 
coming more and more fed up with controls, contrasts the 
discouraging wheat picture with the improving dairy outlook. 
Citibank holds that price flexibility is essential, concludes: 


operators, who might otherwise 
have turned to other crops or even 
to other occupations, have been en- 
couraged to hang on, thereby bur- 
dening agriculture generally with 
overproduction for which the tax- 
payer foots the bill. 

The basic trouble, whether we 
like it or not, is that there are too 
many people trying to make a living 
out of agriculture. As in everything 
else, improved machinery and 
methods have wrought a revolution 
in output per worker. It is the old 


RE: BOOKLET ON TAX-EXEMPT BONDS. 


IF YOU OR YOUR CUSTOMERS HAVE INCOME TAX 
PROBLEMS, YOU WILL FIND OUR NEW BOOKLET 
ON TAX-EXEMPT BONDS INTERESTING AND 


RIPP & CO., INC. 
AX-EXEMPT BONDS 


story told again of fewer and fewer 
people being needed in agriculture 
to produce the food and fiber for 
themselves and the rest of the 
population. Without this shift in oc- 
cupations this country could never 
have enjoyed its great industrial de- 
velopment. 

Thus, stripped to essentials, the 
issue comes down to (a) whether to 
buck this trend by holding the um- 
brella of high support prices over 
farmers generally, keeping more 
people in agriculture than needed 
and adopting a _ spread-the-work 
policy of rationing output regardless 
of productivity, or (b) whether to 
recognize and accept this trend by 
restoring the test of flexible prices 
which, applied within limits cush- 
ioning their impact, should channel 
production into fewer and more 
capable hands. For those who are 
willing to face the facts, there seems 
little choice as to which course will, 
in the long run, prove best for agri- 
culture and for the country. 
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Outlook for bond prices seems about the same, a bit bearish. 
The Fed continues to hold member bank free reserves at a low level ($141 million 
at latest report, compared with an average last year of about $650 million). 
Demand for bank credit, meanwhile, keeps on rising (see page 15). 
Banks, as a result, have been reducing securities holdings. 
Financing requirements of long-term borrowers are large, too. 
With business booming along and with speculative buying and borrowing still 
apparent, the money authorities are not likely to reverse their present attitude. 





Holders of $700 million--or 18 per cent--of the 1%s maturing last month 
preferred cash to the Treasury's new 2 per cent note. 

The large attrition reflects the current lack of enthusiasm for Governments, 
Since most bondmen agreed the exchange offer was priced right on the market. 





You get some clues to what to expect in Government financing during the second 
half from Robert B. Blyth, Assistant to the Secretary of the Treasury. Says he: 

"The size of our problem of raising additional money in the market during the 
last half of this year looks to be just about the same as it was last year, after 
allowing for the increased savings note maturities this year. In many ways, 
however, our financing problem in the months ahead is considerably easier than it 
was a year ago. 

"In the first place, the publicly-held marketable maturities, other than 
Treasury bills, that must be refunded the rest of this year amount to only $9.2 
billion, as against $16.5 billion in the last half of 1954. 

"Even more important than the lighter refunding schedule is the fact that 
there is daylight ahead in the budget picture. A balanced cash budget appears 
likely in the fiscal year that is just ahead. 

"It will mean that more of our borrowing this fall can be temporary borrowing, 
to be paid off next spring out of a large seasonal budget surplus." 

















Long municipals scored minor gains last month, but it seemed to be a temporary 
phenomenon sustained by a light volume of new issues. 
Shorter maturities continued to reflect the reduced buying interest of banks. 
Largest tax exempt offer of the month, $41.5 million Tri-Dam revenues, was 
Snapped up by investors, but $30 million Port of New York Authority bonds moved 
Slowly. Earlier in the month, $20 million Cincinnati various purpose obligations 
met good reception. 


Topping a busy tax exempt calendar for June are $74 million Florida ‘Pikes and 
$58 million bonds of the Texas Turnpike Authority (not to be confused with the 
private Texas Turnpike Co.). 

Still hanging over the market is the on-again-off-again $400 million Illinois 
toll road financing, which now is pending before the U.S. Supreme Court. Odds are 
the Court will soon give the project a green light. 











President Eisenhower's plan to finance highway construction by issuing $21 
billion of 30-year bonds outside the national debt limit now seems doomed. Last 
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financing through direct appropriations. 





considerable investor resistance. 


Public utility new issues moved sluggishly last month in the face of 


month the Senate rejected Ike's plan in favor of a Democratic scheme calling for 
The House is expected to follow suit. 


Largest utility offer of the month--$60 million Detroit Edison 3%s, which were 
regarded as something of a market test--proved no exception. These double-A-rated 
bonds, by the way, were priced to yield 3.25 per cent, some eight basis points 
above what seemed to be the going rate on such obligations a couple of months ago. 









Many recent issues (e.g., Georgia Power 3%s, 


Jersey Central Power & Light 


3%s, both of which came to market May 10) have been trading in the secondary market 


well below their original offering prices. 


Adding variety to the corporate menu last month were the $192 million 


Buyers, as a result, often are finding it profitable to wait out syndicates. 


convertible debenture offer to Bethlehem Steel stockholders, which was 95.8 per 
cent subscribed through exercise of rights, and an offering of 1.3 million shares 


The stock market ended the month about where it started. 


Transamerica Corp. at $40.50 a share, which wert to a quick oversubscription. 


Trading was light. 





Loans to brokers and dealers by NYC banks, however, hit a new high, in spite of 


the 70 per cent margin requirement. 


Some analysts are confident the traditional summer rally will get under way 
this month; others think further consolidation is necessary. One thing is sure: 


second quarter earnings will be quite sensational. 


Market outlook seems particularly favorable for oils, airlines and most 
railroads. Bank stocks should perform about in line with the general market. 
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Latest 
Report 


Member Banks in Leading Cities (in billions) 
Commercial, industrial and agricultural loans..........0e$22.7 
Loans to brokers and dea@lersS.ccccccccccccccccccccccsccccses 206 
Other loans for purchasing or carrying securities......... 1.1 
Real estate Loans. ccccccccccccccccccccccccccccccccccsccces 706 

8.8 
3.6 
8.7 


Other loans. eeeeeeeeveeeeeeveeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee 
He Se Government securities. eeeeeeeeeeeeeeeeeeeeeeeeeeeeeee 3 
Other securities. eeeeveeeeeeeeeeeeeeeeeeeeeereeeeeeeeeeeeeee 


All Member Banks (in millions) 
MOC TMNCOd. GXOCGES, TOBOTVEsécciccdcccccse debe secsesocscvesoeem 498 
Borrowings at Federal ReServe BankS..cccccccccccccvecscsess DOO 
Yields (per cent) 


Long-term Government bonds (3%sS of 1978-83) ..cecccescveeee 2084 
Best quality corporate bonds (Moody'sS)....ccccsccccceseses 3004 
Lower=-medium grade corporate bonds (Moody'S)..cccccccceeee 3049 
High grade municipal bonds (Standard & Poor'S)..cccccseeee 2-40 


SEC Common Stock Series (19359--100) 
ME le a5 666 b.0 Ob ES 60066 S0606:6 06.0660 00 0CC CCD Ob C60 bbe CEOOSOD 
MENUTACTUPINEB<<GUPADLS BOOS cccecccccvccsccecestoescovcesssdsgen 
Manufacturing=-non=<durable fo00dS..cccccccccccccccccccccccedl led 
BEMMEDOTCACLON cc cece rhe eeeccssesonriecceteorcevsecccercoetseeaeeet 
MUU RUN Gs 6 0n0b bab 60060 W D6 00-6010 6.0065 06 6b8 C60 ee bes dbeesecese bees? 
i.) a eee Aik, SOP WIAs 6 0 v.50 '0s'e die dne's 046 sdbcervedeseset eos 
PEM aS See SA Ke DEP CE REOAS ECO SoD SEEDS HEECEES OO Ceo OOO CERT OO 
pens stocks (Merriii Lynch Index) .cscccccesccccccccccccesdel Sed 
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Month 


Earlier 


$ 654 
462 


2.85 
5.01 
3.48 
2.42 


288.6 
528.9 
568.5 
525.5 
152.4 
277.35 
309.1 
277.1 
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Year 


Earlier 


224.1 
233.2 
291.7 
222.5 
134.8 
227.0 
273.7 
220.5 




















Top of the Financial ... 
(Continued from page 8) 






















































JOHN S. COLEMAN 
A trend halted. 






much smaller. Indicated net, there- 
fore, may barely reach 1954 figures. 
® Dividends have been growing, 
but payments are still reasonably 
conservative, and the gradual up- 
ward trend is likely to persist. 

“Although bank stocks gained 
substantially in recent weeks to the 
highest prices since 1931,” observes 
Standard & Poor’s, “they had lagged 
behind the soaring industrials all 
through 1954. Hence, yields on bank 
stocks are still somewhat higher 
relative to industrial stock yields 
than they were a year or so ago. 
With earnings likely to improve 
further, the dividend pay-out will 
still be well below two-thirds of 
operating net. In view of this high 
degree of security, current returns 
are adequate.” 


















JOINDER 


Burroughs Corporation, a leading 
manufacturer of bank and other of- 
fice machines, last month announced 
a plan to acquire The Todd Co., 
manufacturer of safety paper, 
checks and other forms used in the 
disbursement of funds by business 
and banking institutions. Under the 
plan, Todd stockholders would re- 
ceive 1 1/3 shares of Burroughs 
stock for each share held. 

FKarlier in the month, Burroughs 
reported combined first quarter 
earnings of $2.5 million, compared 
with $2.3 million in the same period 
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last year. First quarter earnings 
from operations in the U.S. and 
Canada, including dividends from 
foreign subsidiaries, were $1.9 mil- 
lion, against $1.8 million a year 
earlier. 


Said Burroughs President John S. 
Coleman: “The trend evident in 
recent years toward a continually 
lower level of earnings has been 
halted and we are working toward 
further improvement in our profit 
picture. Efforts are continuing to 
raise the efficiency of all operations 


W e don’t think anybody can set himself up as the 


A Matter of Opinion... 


and to offset as much as possible the 
increasing cost of new product de- 
velopment and research.” 


BIG BUSINESS 

Thirty-eight financial institutions 
were among the 70 U.S. corpora- 
tions with assets of $1 billion or 
more at the end of 1954. So reported 
United Press last month. A break- 


down on the 38: 17 commercial 


banks, 3 bank holding companies, 1 
mutual savings bank, 15 insurance 
companies, and 2 finance companies. 


last word in judging the stability, value, or soundness 


of any investment portfolio. 


Certainly we can’t—and we don’t even want to. 


Still, most experienced investors agree that from 


time to time there is an advantage in matching one 


opinion on any portfolio against another . . 


. that a 


completely objective viewpoint can always add per- 


spective to the thinking of anyone responsible for a 


given investment program. 


So perhaps that’s why an increasing number of banks 


these days regularly turn to us for assistance. Why they 


ask our opinion on the overall balance of their port- 


folios .. 
various issues . . 


for profitable exchanges. 


. the relative merits and marketability of 


. the possibilities, as we see them, 


Rendering such assistance, of course, has always been 


an integral part of our service. 


So any time you think that our opinion of your 
portfolio might help, just ask. 


You can arrange for a complete analysis by our 


Institutional Department, without obligation of any 


kind. Simply address— 


Mr. R. J. Chval, Manager, Department 13-B 


MERRILLLYNCH, PIERCE, FENNER & BEANE 
70 Pine Street, New York 5, N. Y. 
Offices in 106 Cities 





Can Psychoanalyze Your City 


‘‘Most communities, like most people, know little about the sub-surface fac- 
tors which shape their futures,"’ says Cleveland's Howard Whipple Green. To 
bring those factors out of the dark, Green has perfected the use of census 


tracts. Your city has probably been divided into tracts. 


If you don’t know 


about them, you should. Chances are, they can improve your community 


and your business. 


VERY SPRING, the Cleveland 
F Chamber of Commerce spon- 
sors a luncheon program fea- 
turing a statistician of mild manner, 
soft voice and somewhat less than 
overwhelming oratorical ability. 
The title of his speech never changes 
and it has all the glamor of an ac- 
countant’s ledger sheet. 
Yet the Cleveland Chamber will 
tell you that a simple announce- 
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By RONALD G. HOFF 


ment of this meeting always pro- 
duces a flood of reservations and 
more than 500 banking, realty and 
industrial executives make it a 
point to be there. 

Headliner of these annual pro- 
grams is a balding, jovial 6l-year- 
old fact-finder with the euphonic 
name of Howard Whipple Green. 


His subject: Report on the State 
of the Community. 

Last month, Green reported on 
“the State of the Community” for 
the 22nd consecutive year. As usual, 
he climaxed his talk with 30 predic- 
tions regarding everything from 
birth rates to bankruptcies. All con- 
cerned the people and property of 
Greater Cleveland. 


Photo: Aerial view of Cleveland, Ohio. 
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If Green measures up to his ac- 
curacy average of past years, he’ll 
hit 27 of those predictions on the 
nose. 

“Anyone can explain what’s like- 
ly to happen in the future if he’s 
got enough of the right facts about 
the past,” is the way Green explains 
his remarkable record as a fore- 
caster. 

That sounds like a statistician’s 
philosophy and Green is essentially 
a statistician. However, he is also a 
highly creative pioneer in the com- 
plex and often frustrating field of 
community development. 

That combination of qualities is 
more than enough to make Green 
an anomaly in modern business. But 
that’s only the beginning. 

Howard Whipple Green is direc- 
tor of Cleveland’s Real Property 
Inventory, the only organization of 
its kind in the world. He operates 
it on a strictly non-profit basis, yet 
Cleveland firms have used his serv- 
ice to increase their profits by liter- 
ally millions of dollars. He has de- 
voted a quarter century of his life 
to the development of a concept 
which he has done more to advance 
than any man in America, but 
which he now offers ‘free for the 
asking” to all comers. And he runs 
his modest office filled with pie 
charts, brightly colored maps and 
thousands of pages of carefully tab- 
ulated facts with all the slambang 
enthusiasm of a steamboat captain. 















































































































































Studies Subsurface Influences 





Green’s concept of community 
development is disarmingly simple. 
“Most communities, like most peo- 
ple, know very little about the sub- 
surface factors which influence and 
































the community must be dissected 
into small geographical chunks and 
analyzed scientifically—not once, 
but many times over.” 





























of community examination are 














lar in size and content, usually hav- 







economic range. Once a year, mem- 





County, gathering an immense 





property is put in a classification. If 
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shape their futures,” he says. “To | 
bring those factors out of the dark, | 


The “chunks” in Green’s method | 





called census tracts. They are simi- | 


ing a population of between 3,000 | 
and 6,000 people within the same | 


bers of Green’s staff survey each of | 
the 341 census tracts in Cuyahoga | 


amount of data. Every piece of | 
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|s your Insurance as good 
a$ your car? 


You buy your car by brand. 
Its name is your gvarantee of 
value and performance. 

The same is true 


of automobi 
insurance. hile 


Mt Pays to take an interest 
in your insurance company, 
too. You need a friendly : 
reliable company whose 
reputation measures up to 
your car's. Then you know 
you re protected when 
@ loss occurs, 
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For your own sake, buy from 
your reputable HOMEtow 
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n agent. 








The Home Insurance Company’s new 
advertisement sells automobile insur- 
ance, sure... 


but more important, it tells your custom- 
ers about the value of quality protection. 









American Home 
Your auto loans must be covered by : . 


insurance—and it is in the interest 
of both bank and borrower to specify 
the very best insurance available. 


Better Homes and Gardens 


Nation's Business 
Your local agent of The Home Insurance 


Company will be glad to cooperate 
with you in every way possible— 
why not call him? 


THE HOME 
Snsurance Company 


Town Journal 


Time 








Newsweek 


ORGANIZED 1853 Business Week 


SSS 


Q U.S. News & World Report Q 


Home Office: 59 Maiden Lane, New York 8, N.Y. 
FIRE ‘ AUTOMOBILE MARINE | 
The Home Indemnity Company, an affiliate, writes bd 
Casualty Insurance, Fidelity and Surety Bonds STE 


Forget all you ever knew ab 


(Because this one does more work in less tititl 


Whatever you want in a bank bookkeeping machine, the new Burroughs 
Sensimatic has more to offer! Especially designed for commercial 
account posting, it’s easiest to use and fastest by far. Operators like 
the Sensimatic because they can learn to operate it so easily. 


Four big reasons why the Sensimatic is a boon to banks! 





1 Faster form handling. A smooth one-hand 


Faster 
motion puts the form into the open carriage, designed for faster, more positive indexing— 
positions it to the last line of posting—perfectly with scientifically improved slope and height, finger 
aligned for the next operation. tip key fit, and swift, uniform key depression. 





Faster motor bar selection. The Sensimatic’s 
exclusive construction assigns a single major 


function to each motor bar. Operator decisions are touch of the motor bar, tabulates forward o@ 
reduced and posting is simplified. Both speed and return, and completes posting. New amounts are 
efficiency are greatly increased. 5 indexed as machine computes. 


wed need a whole book to tell you all about the Sensi 


That’s right. There are so many other Sensimatic 
advantages that it would take a book. A few others are: 
automatic check count, automatic register totaling, date 
lock, list-posting tape, and activity counter . . . all well 
calculated to save time and money. Built on Sensi- 


matic’s exclusive principle (with interchangeable four- 
job panels that let you switch it from job to job at 
the turn of a knob) this machine is perfectly suited to 
any bank—whether it be large or small. 





4 THE PROGRESSIVE BANK 
BURROUCHSVILLE 





Faster, more automatic carriage movement 
Carriage opens automatically, closes at the 


Now ... about that booklet 
on the Sensimatic Bank 
Bookkeeping machine. It’s 
yours for the asking. Call our 
nearest branch, or write to 
Burroughs Corporation, 
Detroit 32, Michigan. 


indexing. The entire keyboard is 
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ank bookkeeping machines £ 


faith greater ease than any other !) 





The wersatile new 


41 BURROUGHS SENSIMATIC 


bank bookkeeping machine 


WHEREVER THERE’S BANKING THERE’S 





“Burroughs” and “Sensimatic’’ are trade-marks. 





it’s a dwelling, the researcher must 
identify it as a one-family house, 
duplex or apartment. If it’s an 
apartment, he must find out how 
many families live there. If it’s 
empty, that goes into the record too. 

There are also questions to be 
answered about each non-residen- 
tial building. First, what’s it used 
for? If it’s a retail store, what does 
it sell? If it’s a service establish- 
ment, what is the service? Is it 
. vacant or occupied? And so on— 
until every important fact about 
every building in the area is down 
on paper. 

From thousands of sheets of up- 
to-the-minute facts, the patterns 
and currents of community life be- 
gin to take shape. Population shifts 
start to appear, growth areas take 
on sharp definition and the eco- 
nomic health of all sections of the 
city is revealed. 

“No city in the world can plan 
its future efficiently without a solid 
foundation of facts,’”’ Green told me. 
“It’s absolutely impossible to know 
how to get somewhere unless you 


PAT. 2,709,613 


have some idea of where you’ve 
been and where you are. Unfortu- 
nately, not many cities do.” 

If you believe your city’s an 
exception to Mr. Green’s blunt pro- 
nouncement, see how you do on 
these four questions. 


1. Approximately how many 
families in your neighborhood live 
in homes that were built before 
1920? 


2. What percentage of the fami- 
lies in your neighborhood own their 
own homes? 


3. Are there more vacant stores 
in your community than there were 
five years ago? 


4. Has the number of families in 
your neighborhood gone up or down 
during the past five years? 


If you can answer three of those 
questions correctly, you’re way 
above average, according to Green. 

If you can’t, Green’s method of 
community introspection could pro- 
vide a spotlight to reveal the an- 
swers. To make sure that spotlight 


PROTECTION 
: 


7. Cal 


Federal Reserve Banks, U. S. 
Mints, State Dept., Treasury 
Dept., and most of U. S. Banks 
use Brooks seals. Is there a 
better endorsement? 


BROOKS |anow SECURITY CAP 


RED CAP...seals, withan EXTRA feature--- 


Anyone who bags money knows the value of protection—and there is no better 


protection than Brooks Security Cap RED CAP H Type seal. 


The lead extension 


against the RED CAP makes it a more secure seal, allows cutting space to remove 
seal from bag. The patented “H" shape requires less pressure to seal—means less 


operator fatiguel 


Easily and quickly sealed with Brooks’ 


SHUR-KRIMP or any 


standard sealing tool. And only Brooks RED CAP secures the cord against slippage. 
Why not see for yourself—samples gladly submitted on request. 


HOWARD WHIPPLE GREEN 


shines at full brightness, Green un- 
derlines two points. 


1. Census tract data must be 
compiled once a year. Green’s com- 
ment: “If you don’t know more 
about your community than what 
the cenus tells you every ten years, 
you’re working with stale informa- 
tion. Modern communities change 
quickly, must be examined often.” 


2. You’ve got to look at your 
community in small pieces and the 
outlines of those pieces must never 
change. 


Green learned both of those les- 
sons over 30 years ago. It was 1924 
and he was working with the Cleve- 
land Health Council on a slum 
clearance plan. One of his assign- 
ments was to trace the movement of 
the city’s Negro population. 

“T thought I could do it by check- 
ing census figures of the city’s 26 
wards,” he recalls. “That didn’t 
work, because no ward in 1910 had 
anywhere near the same boundaries 
it had in 1920. So I started digging 
into school district figures, compar- 
ing them with ward populations. It 
was hopeless. The wards didn’t jibe 
with the school districts and the 
school districts changed faster than 
the wards. I knew then that the only 
real answer to the problem was to 
use permanent geographical areas 
and keep year-by-year figures on 
them. Then, if the city had an infant 
mortality rate of 53 deaths per 
1,000 births—as it did in 1924—we 
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could pin-point the neighborhoods | 
where the ratio was highest and 
concentrate our efforts there.” 


Several years later, Green at- 
tended a National Conference on 
Construction in Washington, D.C. 
It was sponsored by the U.S. Cham- 
ber of Commerce and the Depart- 
ment of Commerce. Purpose of the 
conference was to study and, if pos- 
sible, come up with some answers 
to problems facing the construction 
industry in particular and the whole 
economy in general. Green was 
named chairman of a national com- 
mittee to find some way of measur- | 
ing real property supply and de- 
mand. 


Real Property Inventory 


After a year of research, Green 
and his committee had found a 
yardstick. Their recommendations: 
(1) Every city should take an in- 
ventory of all property within its 
limits. Occupancy and vacancy fig- 
ures by building type would show 
what kinds of construction were 
needed. (2) Catalogue these figures 
by census tract. This would show 
where the new construction was 
needed. Green submitted his com- 
mittee’s findings and quietly set 
about putting the committee’s rec- 
ommendations into effect in the 
Cleveland area. The result: The 
Cleveland Real Property Inventory. 


The most dramatic proof of 
Green’s philosophy came in 1933. | 
By this time, he had his Cleveland | 
inventory operating smoothly and 
had just published his first RPI re- | 
port. 

That report is now regarded as 
Cleveland’s first and most important 
steppingstone on the way back to 
solid economic ground after the de- | 
pression. It showed that people | 
were not leaving Cleveland in | 
droves, as rumored. Instead of a 
tremendous oversupply of family 
units as everyone had thought, 
Green’s report said the vacancy fig- | 
ure was actually a respectable nine 
per cent. And even though 22 per 
cent of Cleveland’s apartments were 


unoccupied, only four per cent of | 


the city’s one-family dwellings were 
empty. 

Where had the rumors started? | 
Or, more accurately, where had the 
people gone? Green’s report gave | 
the answer. 

A total of 12,635 families were | 
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In 1954 an estimated three million tourists 
visited the scenic wonders of Utah and 
the Intermountain area. This is big business. But 
more important are the thousands of people who 
have seen the economic future of our region and have 
chosen the West as their permanent home. 
At Continental Bank, we are vitally interested in 
helping newcomers and new industries get 
off to a good start. That’s why we say, “When 
your clients have business in our area, 
let Continental Bank help you by helping them.” 


The Continental Bank 


and Trust Company 
OF SAIT LAKE CITY 


MAIN OFFICE: 200 South Main Street 
CENTRAL BRANCH: 1575 South Main Street - 
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Save 
up to 
20% 


ON INSURANCE 
FOR AUTOMOBILES 
FINANCED BY BANKS 
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Specifically designed for 
banks dealing directly with 
the public. 

Provides regular insurance 
coverage on financed auto- 
mobiles at approximately 
20% below standard rates. 
The 20% saving in insurance 
cost, is equivalent on some 
cars, to as much as a 2% 
saving on an unpaid balance. 
Offers time-saving features 
of a master policy—certifi- 
cates of insurance and sim- 
plified rate charts. 


A stock company facility 
available through your local 
insurance agent. 
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Underwriters 
90 John Street, New York 38, N. Y. 
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Census Tracts Have Been Established 
in These Metropolitan Areas 


Akron, Ohio 
Atlanta, Ga. 
Atlantic City, N.J. 
Augusta, Ga. 
Austin, Texas 
Baltimore, Md. 
Birmingham, Ala. 
Boston, Mass. 
Bridgeport, Conn. 
Buffalo, N.Y. 
Chattanooga, 
Tenn. 
Chicago, Ill. 
Cincinnati, Ohio 
Cleveland, Ohio 
Columbus, Ohio » 
Dallas, Texas 
Dayton, Ohio 
Denver, Colo. 
Des Moines, lowa 
Detroit, Mich. 
Duluth, Minn. 
Durham, N.C. 
Elizabeth, N.J. 
Flint, Mich. 
Fort Worth, Texas 


Greensboro, N.C. 
Hartford, Conn. 
Houston, Texas 
Indianapolis, Ind. 
Jersey City, N.J. 


Kalamazoo, Mich. 


Kansas City, Mo. 


Los Angeles, Calif. 


Louisville, Ky. 
Macon, Ga. 
Memphis, Tenn. 
Miami, Fla. 
Milwaukee, Wis. 
Minneapolis- 

St. Paul, Minn. 
Nashville, Tenn. 
Newark, N.J. 
New Haven, 

Conn. 

New Orleans, La. 
New York, N.Y. 
Norfolk, Va. 
Oklahoma City, 

Okla. 
Omaha, Nebr. 
Paterson, N.J. 


Philadelphia, Pa. 
Pittsburgh, Pa. 
Portland, Ore. 
Providence, R.I. 
Richmond, Va. 
Rochester, N.Y. 


Sacramento, Calif. 


St. Louis, Mo. 
San Diego, Calif. 
San Francisco- 


Oakland, Calif. 


San Jose, Calif. 
Savannah, Ga. 
Seattle, Wash. 
Spokane, Wash. 
Springfield, Mass. 
Syracuse, N.Y. 
Tacoma, Wash. 
Toledo, Ohio 
Trenton, N.J. 
Utica, N.Y. 
Washington, D.C. 
Westchester 
County, N.Y. 
Wichita, Kansas 
Honolulu 


“doubled up” with other families, 
waiting for economic conditions to 
ease off. When these people moved 
into homes of their own, Green said, 
the vacancy figure for all dwellings 
would drop to less than five per 
cent or very near a normal-times 
percentage. 

Green’s analysis of the situation 
also revealed that the frightening 
number of foreclosures between 
1926 and 1930 included many fore- 
closures on vacant sublots and acre- 
age. 

As a result, banks adopted a 
much more liberal policy on mort- 
gage payments and thousands of 
residential units were saved from 
foreclosure. Green’s report, based on 
census tract data, had cut through 
the rumors and furnished an ac- 
curate, factual base for realistic 
judgment. 

Since then, RPI reports have giv- 
en business men and civic leaders 
the information they’ve needed to 


determine best locations for every- . 


thing from bookstores to sewer 
pipes. 

Churches have been especially in- 
terested in the census tract idea, 


due in no small way to the air-tight 
logic of Green’s approach to the 
subject of church location. 


‘Where to build a church should 
be decided the same way you’d de- 
cide where to build a super-mar- 
ket,” he says. ““You’ve got to know 
the population characteristics of the 
area you’re considering. How many 
families live in the neighborhood? 
Can they support a new church? Are 
they temporarily there or perma- 
nently settled? If the area is simply 
a stopping off place and has a tran- 
sient population, you’re going to 
have a tough time forming a solid 
nucleus of church-goers.” 

These ideas may seem so obvious 
that no church could overlook them, 
yet a little booklet I found in 
Green’s office called Census Tract 
Manual tells of a large church in a 
downtown location that did not dis- 
cover until the last moment that 


AUDITOR NEEDED IMMEDIATELY 


$70 million Southwestern Bank. Must be cap- 
able of initiating and supervising complete in- 
ternal audit program. Excellent working con- 
ditions and management cooperation in fast- 
growing bank with liberal profit-sharing plan. 
Send complete resume including picture and 
present salary. Write Box 90. 

(Bankers Monthly, P.O. Box 7600, Chicago 80) 
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“Peabody's in 


there throwing his weight 
around.” 





moving to another area would be a 
grievous mistake. A census tract re- 
port revealed that the downtown 
location, which had once been the 
heart of a large home area but was 
later surrounded by commercial 
buildings, was soon to become an 
apartment house section. The 
church stayed where it was and to- 
day enjoys a larger congregation 
than ever before. 


Proof Positive 


That Green’s method also works 
on less ethereal subjects is shown 
by the record of the Sun Oil Com- 
pany in Cleveland. That firm makes 
a careful check of Green’s popula- 
tion figures, area income levels and 
movement trends before they de- 
cide on a site for a new service sta- 
tion. The company has yet to see 
one of its stations fail in a new lo- 
cation. 


Thompson Products is another 
Cleveland firm that keeps a close tab 
on Green’s reports. Thompson uses 
census tracts to check the living 
conditions of their employees. By 
knowing where their workers are 
concentrated, the company has 
found that it can help its employees 
in many ways. Arranging group 
rides to work is an example. 

Cleveland banks have been long- 
time supporters of Green’s fact- 
finding service and they have 
employed it in many ways. For in- 
stance, when the National City Bank 
of Cleveland was considering sites 
for its new branch office, bank of- 
ficials gave Green’s census tract 
data a long look. As a result, 12 new 
branch banks were placed at the 
point of greatest convenience for 
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the largest possible number of cus- 


tomers. National City and other 
banks in the area also refer reg- 
ularly to Green’s figures in making 
mortgage loan decisions. 


However, census tracts have un- 
doubtedly found their most valu- 
able use in the problem-loaded field 
of city planning. 

Metropolitan areas have long 
realized that the vast majority of 
families prefer to live in neighbor- 
hoods set apart from each other. 
Citizen participation in civic affairs 


YOU CAN 


€ 


is much more active when munici- 
pal government and planning are 
organized on a small community 
basis. Families like their communi- 
ties large enough to support their 
own schools and shopping facilities 
but small enough to give the area 
a feeling of independence and self- 
identification. Above all else, they 
want to be protected from conflict- 
ing business and industry. 

Census tracts have been used with 
great effectiveness in developing 
the kind of residential areas that 


BANK ON 


to help you win and hold 
checking account customers 


Both CheckMaster (free book plan) and Chexcel 
(sell the book plan) now have the best looking 


check sets in the field . 


. . and still cost less. 


Judge for yourself. Write for sample check set. 


We help you 
FIND 
customers 


with newspaper ad mats, car cards 
and radio spot announcements. 


We help you 
SERVE them 


We furnish all deposit slips, 
signature cards, ledgers, statements. 


More profitable for Banks 


with counter and lobby 
posters, folders and 
illuminated displays. 


Vv No initial outlay for operating 
forms or merchandising aids. 
Bank pays only for personalized 
checkbooks ordered for accounts 
actually served. 


Vv Personalized plans that feature 
top quality imprinting. 
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400 MADISON AVENUE, NEW YORK 17, N.Y. 
NAPERVILLE, ILLINOIS 
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Through 
First National City’s 


=<. om mow Credit Information 


Service 


As a First National City 
correspondent, you have at 
your command one of the 
world’s largest sources of 
credit information—450,000 
active credit files that help 
rou expedite replies to regu- 
ar credit inquiries. And, 
when you need unusual in- 
formation for your own use 
or for customers, our Head 
Office Credit Department 
can provide prompt, thor- 
ough, personalized credit 
investigations. 


This is just one of the reasons 

more and more banks are 

choosing First National City 

as their New York corre- 

spondent. For more about the 

advantages of having your THE FACTS YOU WANT on approximately 
New York correspondent 450,000 domestic and foreign firms are available 
serve as your banker rather to you at a moment's notice in our active credit 
than just a New York deposi- files. First hand information on individual busi- 
tary, write us at 55 Wall nesses in New: York City comes to you from 
Street. First National City’s 72 New York Branches. 


INFORMATION FROM 
OVERSEAS is provided 
by First National City 
officers who keep pace 
with changing conditions 
through 59 of First 
National City’s own 
branches overseas and 
thousands of correspon- 
dents. Here Leo N. Shaw, 
Executive Vice President 
in charge of Overseas 
Division talks with 
Highland C. Moore, Vice 
President who coor- 
dinates correspondent 
relations. 


Te oe eit 
BS ATIO™®AL CITY BAM K 
of mY, ud Tae 


Head Office: 55 Wall Street, New York 


Around-the-clock Transit Service « Collections « Credit Information 
Bond Portfolio Analysis « Complete Securitics Handling Facilities 
Dealers in State and Municipal Bonds « Participation in Local Loans 
Personalized Service « World-Wide Banking Facilities 
Complete Metropolitan New York Branch Coverage 


First in World Wide Banking 


Member Federal Deposit Insurance Corporat on 
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most families seem to want. Resi- 
dential areas may be grouped into 
homogeneous neighborhoods and 
neighborhoods into communities 
conforming to census tract bound- 
aries. Tract data concerning land 
use, types of dwellings, value and 
age of buildings, families per acre, 
foreign-born elements and other 
factors can also be of invaluable aid 
in maintaining well-integrated and 
harmonious communities. 


Help Combat Juvenile Delinquency 

During the past year, census 
tracts have been called into use to 
combat the epidemic-like spread of 
juvenile delinquency. Police and 
social workers are now using census 
tracts to approach the problem from 
two directions. Locations of juvenile 
crimes are being catalogued by cen- 
sus tract. Areas showing highest 
incidence are then given special at- 
tention. Juvenile courts are using 
tracts to take a close look at the 
areas where the young offenders 
live. Population characteristics of 
these areas often supply many of 
the reasons our youngsters get into 
trouble. 

While Howard Whipple Green 
has unquestionably made Cleveland 
the city that knows more about it- 
self than any other metropolitan 
area in the nation, he has played 
a dominant role in establishing 
census tracts in other large cities. 

Over 90 per cent of America’s 
biggest cities have been divided into 
census tracts, but the benefits de- 
rived from their use are only 4a 
fraction of what they might be. In 
Denver, for instance, census tracts 
have been employed in fighting ra- 
bies. Using dog registration figures, 
the city has been able to determine 
the percentage of inoculation in 
the various census tracts. In tracts 
showing less than 70 per cent in- 
oculation, Denver launches an in- 
tensive educational program to 
stimulate dog owners to get theif 
pets inoculated. Once again, the 
availability of small area compari- 
sons is the secret to an effective 
analysis. 

Chicago is one of the nation's 
most active users of census tract 
information, having published 20 
census tract reports since 1950, yet 
a recent survey of over 1,000 Windy 
City companies which could use 
census tracts to advantage showed 
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that approximately half the firms 
weren’t even aware that census 
tracts existed. 


What types of organizations can 


use census tracts profitably? The | 


answer is virtually any organization 
that requires knowledge of localized 


population characteristics. And that | 
means everything from hamburger | 


stands to dance halls. 


Say a customer is going to start | 


a little hardware business, for 
example. A shop in an older section 
of town heavily dotted with apart- 
ment houses just wouldn’t produce 
the business volume that the same 
store would attract in a community 
of young families living in their own 
homes. Census tracts could show 
him where to find his most lucrative 
market. 

A suburban women’s apparel 
shop, open from 9 ’til 5, has little 
chance of success in an area where 
most of the women are employed 
downtown during the day. By ex- 
amining the outlook for prospective 
customers with the help of census 
tract breakdowns, you can pretty 
well spot the best location for the 
particular kind of business you have 
in mind. 


Who to See About Tracts 


What’s the best way to find out 
about census tracts in your city? 

First step is to check with your 
local Chamber of Commerce or your 
city planning engineer and see what 
census tract publications are avail- 
able. Some or all of the publications 
could be of value to you in com- 
munity planning or in taking the 
guesswork out of a business deci- 
sion. 

If your city has a staff of re- 
searchers using census tract data, 
you may well discover a treasure of 
information that will save your 
community or your business thou- 
sands of dollars. 


If census tract material does not 





exist in your city, give the idea | 


some circulation at civic and busi- 


ness meetings. Green’s able and | 


energetic staff of eight operates for 
$45,000 a year, providing basic in- 
formation of priceless value to over 
200 Cleveland organizations. 

This information is supplied for a 
yearly fee ranging from $100 to 
$1,500, depending on the size of the 
firm. Green’s fact-finding organiza- 
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When you sell National 
City Bank Travelers 
Checks, you keep the entire 
selling commission — % of 
1%. Besides this extra 
profit, you’re doing your 
customers a real service, 
For in America and Around 
the World, NCB Travelers 
Checks are readily accept- 
ed like cash. If lost or 
stolen, they are refunded 
in full. In handy denomina- 
tions of $10, $20, $50 and 
$100, they cost only 75¢ 
per $100 and are good until 


Because 
they mean 


a yh 
YOUR CUSTOMERS will appreciate the pro- 
tection and convenience of the NCB Travel- 
ers Checks you sell them. Spendable like 
cash at hotels, motels, restaurants, trans- 
portation offices, stores, service stations... 
wherever travelers go. 


GET THIS SELLING KIT. We provide ex- 
tensive sales aids free of charge, including 
a complete merchandising kit—tailor-made 
for your ready use, enabling you to tie in 
with the vast national and international 
advertising campaign in trade and con- 
sumer publications building many new cus- 
tomers for you. 


te eit es 





NATIONAL CITY BARK 


of New York 


REMEMBER THESE FACTS: 


@ You keep the whole selling commission—% of 1%. 


@ NCB Travelers Checka have been sold for over half 
a century. 


e@ Your customers are directed to their bank to buy 
these checks. 





tion is completely non-profit and 
even used mailmen in its early days 
to check residential vacancies. 

If your city has a population of 
around 500,000, a census tract re- 
search staff shouldn’t cost over 
$30,000 annually. 


And it could be one of the smart-- 


est investments your city ever 
made. 


No man stands so straight 


as he who stoops to help a 





America Re-defined 


Arthur Goodfriend, on a world 
tour for the State Department, 
found the frequently asked ques- 
tion, “What is America?” a hard 
one to answer. 

Then, almost coincidentally with 
his return from abroad, The Ad- 
vertising Council of America de- 
veloped and sponsored a series of 
seven round tables “to develop a 
restatement, in modern terms, of the 
ideals, beliefs and dynamics of the 
American society.” Author Good- 


...and only now 
you discover 
the loss! 


Does your Bankers Blanket Bond extend back into the past, to protect 
you against losses you may discover today, or tomorrow? 


It doesn’t pay to take a chance—especially when it is so easy to be 
protected against yesterday’s losses, as well as those that may occur 


in the future. 


Indemnity’s new excess Bankers Blanket Bond provides catastrophe 
protection for discovered losses in excess of a specified underlying 
amount. It applies whether the losses occurred before the bond was 


written or while it is in force. 


If you prefer, you can buy this new coverage to provide excess 
protection on employee dishonesty only—a risk which is taking increas- 
ing toll today. This protection is available at reduced, low rates. 


For the full details on this new Blanket Bond coverage. see or 
telephone your Indemnity Company Agent. He will be glad to show 
you how easily it can be fitted into your present insurance program. 





PROTECT WHAT YOU HAVE© 


INDEMNITY INSURANCE COMPANY OF 


NORTH AMERICA 


One of the North America Companies which are headed 
® by Insurance Company of North America, founded 1792 


Philadelphia 1, Pa. 


friend listened to the 41 outstand- 
ing Americans on the panel and 
edited from their transcripts 100 
observations about U.S. life. These 
he illustrated with more than 150 
dramatic black and white photo- 
graphs from many sources. With 
the addition of a moving text, the 
result was the new book, What is 
America?, just published by Simon 
& Schuster. 

“The Advertising Council con- 
siders this inspiring book of the 
utmost importance in our moral 
and_ psychological fight against 
Communism,” declared Council 
president T. S. Repplier. “. ..A re- 
definition of America in today’s 
terms is badly needed, both to 
counteract Communist propaganda 
about us, and to clarify ourselves 
to the free world. 


The book comes in paper back 
and cloth-bound editions, retailing 
at $1.50 and $3.50 respectively. For 
special quantity discounts, write to 
Robert Rieman, sales manager, 
Simon & Schuster, 630 Fifth Ave- 
nue, New York 20, N.Y. 


On Making Ourselves 
Understood 


The difficulty is not to write, 

but to write what you mean, 

not to affect your reader, 

but to affect him precisely as you wish. 


These words of Robert Louis 
Stevenson occupy the first page and 
sound the keynote of a 75-page 
handbook entitled Effective Letters, 
prepared by Kermit Rolland of the 
Public Relations Department of the 
New York Life Insurance Company, 
for the guidance of ‘all who write 
letters, reports and. memoranda” 
for the company. 

The volume stresses individuality 
and naturalness as prime factors in 
the art of letter writing. It does an 
exhaustive job of explaining the 
importance of clarity, simplicity, 
and forcefulness of expression, and 
how these characteristics may be 
achieved. A chapter is devoted to 
the planning of letters, and another 
to “the art of saying no.” 

While they last, copies of the 
handbook may be obtained by ad- 
dressing a request to Kermit Rol- 
land, Public Relations Department, 
New York Life Insurance Company, 
51 Madison Avenue, New York 10, 
N.Y. 
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(*) Day of week specified. 


STATES 


‘Bank Holidays By States 


JULY-DECEMBER, 1955, 


(*) Some banks remain open. 
































JULY AUGUST SEPTEMBER 
ALABAMA ie 3,4,10,17, 24,31 | 7,14,21,28 | 4,611, 18,25 
ARIZONA (2) oe 3,4, 10, 17, 24, 31 | 714,21, | ae 6. 1, 18, 25 
ARKANSAS (1) 3,4, 10,17, 24,31 | 7, 14, 16, 21, 28 4, 6, 11, 18 11, 18, 25 
CALIFORNIA (8) “| 3,410, 17, 24, 31 | 7,16." 21,28 | * 6. 9." 11, 18, 25 
COLORADO) 3,410, 17,3 17, 24,31 | "7,1 14, 21, 8 4, B 11, 18,25 
CONNECTICUT (6) | 3.410,17,24,31 | 7,14, 21,28 4, 6, 11, 18, 25 
DELAWARE (s) * 34 10, 17, 24, 31 7, 14, 21, 28 “4, 6, 11, 18, 25 
DISTRICT OF COLUMBIA ) | 3410,17,2431 | 7142128 | 4,611,182 
FLORIDA (s) ie 4, ‘10, 17, 24, 31 714,212 | 4, 6, 11, 18, 25 
GEORGIA () | 3410172431 | 7, 14,21,28 | 4, 6 11, 18, 25 
IDAHO Var \3.410,17, 24,31 | 714,210. | 4,6, 11, 18, 25 
ILLINOIS() | 3 410,17,24,31 | 7,14,21,28 | 4,811, 18,25 
a8 . tt *< 4, 10, 17, 24, 31 | ~~ (7,14, 21,28 4, 6 11, 18, 25 
aa. < ~~ 3,4.10,17,24,31 |  7,14,21,28 | 4,6, 11, 18,25 
KANSAS —S—S—S~=«d«Ci 1017, 24, BL |S, 14, 21, 28 4, 6, 11, 18, 25 
KENTUCKY ({)—~™ a. 17, 24, 31 hee 4, 6, 11, 18, 25 
LOUISIANAG)  ——~C~SN 3.4.10, ‘17,2431 | 7,14,21,2830 | 4 6. 11, 18, 25 
Sih ts 4 3, 4 10,17,24,31 |  7,14,21,2 | 4,6, M1, 18, 25 
MARYLAND (s) 3, 4,10, 17,24,31 | 7, 14, 21, 28 4,6 11, 12," 18, 25 
MASSACHUSETTS (s) | -3,4, 10,17, 24,31 | 7, 14, 21, 28 | 4,6) 11, 18, 25 
MICHIGAN (3) _ | 3.4 10,17, 24,31 | 7,14, 16, 21, 28 | 4,6) 1, 18, 25 
MINNESOTA (3) ———S*#|-~—=s«3, @, 10, 17, 24, 3 7,14,21,28 | 4,6, 11, 18,25 
MISSISSIPPI | 3410.0 17, 24, 31 ~ 9,14,21,28 | 4,6 11, 18, 25 
MISSOURI (1) _ 3, 4,10, 17, 24,31 | 7, 14, 21, 28 4, 6 11, 18, 25 
MONTANA (@) | 8,4, 10,17,24,31 | 7, 14,21, 28 4, B 11, 18, 25 
NEBRASKA()  —*|+«-3,4,30,17,24,31 | 7, 14,21, 28 4, By 1i, 18, 25 
NEVADA | 3,10, 17, 24, 31 “| 7, 14, 21, 28 “4, 6, 11, 18, 25 
NEW HAMPSHIRE (=). | 84 10,17, 24,31 | 7, 14,21,28 | 4, 11, 18, 25 
NEW JERSEY (s) | 3410.17, 24,31 | 7,14, 21,28 “| 4, 6 1, 18, 25 
NEW MEXICO 3, 4,10, 17, 24,31 |  7,14,21,28 | 4,6, 11, 18, 25 
NEW YORK (s) 3, 4, 10, 17, 24, 31 7,14, 21,28 | 4,6, 11, 18, 25 
NORTH CAROL INA 3, 4, 10, 17, 24, 31 7, 14, 21, 28 4, 5, 11, 18, 25 
NORTH DAKOTA 3, 4, 10, 17, 24, 31 7, 14, 21, 28 4,6, 11, 18,25 | 
a. os: | 3,4 10,17, 24,31 | 7, 14, 21, 28 | 4,6, 11, 18, 25 
OKLAHOMA (t) 3, 4, 10, 17, 24, 31 7, 14, 21, 28 4, 5, 11, 16, 18, 25 
OREGON) | 3,4 10,17,24,31 | 7, 14, 21,28 4, 6, 11, 18, 25 
PENNSYLVANIA () “| 3,410,17,24, 31 | 7,14,21,28 | 4,611, 18,25 
RHODE ISLAND (s) | 3,410, 17,2431 | 7, 14,21, 28 4, 5 11, 18, 25 
SOUTH CAROLINA — | 3,4, 10, 17, 24, 31 7, 14, 21, 28 4, 6, 11, 18, 25. 
SOUTH DAKOTA “| 3,4, 10,17, 24,31 | 7,14, 21, 28 4, 6, 11, 18, 25 
TENNESSEE “) ; ~ | 3, 4, 10, 13," 17, 24,31 | 7, 14, 21, 28 4, 6 11, 18, 25 
TEXAS 3,4, 10,17, 24,31 | 7,14,21,28 | 4,6, 11, 18, 25 
UTAH (s) 3, 4, 10, 17, 24, 5.31 | 7, 14, 21, 28 4, 6, 11, 18, 25 
VERMONT (+) 3, 4,10, 17, 24, 31 | 7, 14, 16, 21, 28 4, 6, 11, 18, 25 
VIRGINIA (s) 3, 4,10, 17, 24,31 | 7,14, 21, 28 4, 6, 11, 18, 25 
WASHINGTON (6) 3, 4 10, 17, 24, 31 7,14, 21,28 | 4,6, 11, 18, 25 
WEST VIRGINIA 3,410, 17,2431 | 7,14,21,28 | 4B IL, 18, 25 
WISCONSIN (s) 3,4 10,17,24,31 | 7,14,21,28 | 4,6, 11, 18,25 
WYOMING | 3,4 10,17,24,31 |  7,14,21,28 | 4,611, 18, 25 
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| 2,9, 12, 16, 23, 30 


(2) Bank transactions not affected. 


OCTOBER NOVEMBER 


2,9, 12 16, 23,30 | 611,13, 20,2627 | 
2,9, 12, 16, 23, 30, 
2, 9, 16, 23, 30 

2,9, 12,* 16, 23, 30 


2, 9, 12," 16, 23, 30 


6, 8 11, 13, 20, 24, 27 | 
“6,8 11, 13, 20, 24, 27 | 
6, 8 11, 13, 20, 24, 27 | 


6.811, 13, 20, 24, 27 | 


6, 8 11, 13, 20, 24, 27 
6, 11, 13, 20, 24,27 | 


2, 9, 12,* 16, 23, 30 | 
2, 9, 12, 16, 23,30 | 





2, 9, 16, 23, 30 6811, 13, 20, 24, 27 | 
oF = 9, 12, 16, 23, 30 in 6, 11, 13, 20, 24, 27 
‘| 2,9, 120" 16, 23,30 | 6,8 11, 13, 20, 24 27 
2,9, 16, 23,30 | 68,11, 13, 20, 24,27 | 
~ 2,9, 12" 16, 23,30 | 6, 11, 13, 20, 24, 27° 


} 
| 
| 
| 
| 


2, 9, 12, 16, 23, 30 6, 11, 13, 20, 24, 27 | 


| 1, 6, 8 11, 13, 20, 24, 27 | 
| 6,11, 13, 20, 24, 27 
| 6, 8 11, 13, 20, 24, 27 


6, 11, 13, 20, 24, 27 


2, 9, 16, 23, 30 
2, 9, 12,* 16, 23, 30 


2,9, 12 16, 23, 30 





2,9, 16, 23,30 | 6,811, 13, 20,24, 27° 

~ 2,9, 12, 16, 23,30 | 6,8 11, 13, 20, 24, 27 

| 2,9, 16, 23, 30 6, 11, 13, 20, 24, 27 
| 2,9, 16, 23,30 | 6,8 11, 13, 20, 24, 27 | 
‘| 2,9, 12 16, 23,30 | 6,8 11, 13, 20, 24, 27 


| 2,9, 12, 16, 23,30 | 6,11, 13, 20, 24,27 | 
| 2,9, 12, 16, 23,30 | 6,8, 11, 13, 20, 24, 27 | 
2,9, 12, 16, 23,30 | 6,8, 11, 13, 20, 24, 27 
2, 9, 12, 16, 23,30 | 6,8 11, 13, 20, 24, 27 
2,9, 1% 16, 23,30 | 6, 11, 13, 20, 24, 27 
2,9, 12. 16, 23, 30 

2, 9, 16, 23,30 
2, 9, 12, 16, 23, 30 
2, 9, 12." 16, 23 30 
2, 9, 12, 16, 23, 30 

2, 9, 16, 23, 30 
2, 9, 12," 16, 23, 30 
2, 9, 12, 16, 23, 30 

2, 9, 16, 23, 30 

2, 9, 16, 23, 30 
2,9, 12, 16, 23, 30 

2, 9, 12, 16, 23, 30 
2, 9, 12, 16, 23, 30 
2,9, 12 16, 23, 30 
2, 9, 12, 16, 23, 30 
2, 9, 12," 16, 23, 30 
2,9, 12,° 16, 23, 30 
2, 9, 12, 16, 23, 30 
2,9, 12, 16, 23, 30 


6, 8 11, 13, 20, 24 27 | 
6 8 11, 13, 20, 24, 27 
6, & I, 13, 20, 24, 27 | 
6, 8 11, 13, 20, 24, 27 | 
6, 8 11, 13, 20, 24, 27 
6, 8 11, 13, 20, 24, 27 
6,8 M1, 13, 20, 24, 27 
6, 8 11, 13, 20, 24, 27 
"6, B 11, 13, 20, 24, 27 
| 6, 8 11, 13, 20, 24, 27 
6, 8 11, 13, 20, 24, 27 | 
6, 8 11, 13, 20, 24, 27 | 
6, 11, 13, 20,2427 | 
6, 11, 13, 20, 24,27 | 
6, 8 13, 20, 24,27 | 
6, 8 11, 13, 20, 24, 27 | 
6, 8 11, 13, 20, 24, 27 ar 





6, 8 11, 13, 20, 24, 27 
6, 8 1. 13, 20, 24, 27 








2, 9, 12, 16, 23, 30 6, 11, 13, 20, 24,27 | 
2, 9, 12, 16, 23, 30 “6, & 11, 13, 20, 24, 27 | 
2, 9, 16, 23, 30 | 6,11, 13, 20, 24, 27 
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Light figures are Sundays. Black figures are other holidays. Permissive Closing Laws specifying Saturdays 
in some instances and a five day banking week in others now govern in 36 of the 48 states. 
fact, it is suggested that anyone having dealings with banks in states so marked, contact those banks for 
individual schedules of closing dates. (s) Saturday Closing Law in effect. 


Due to this 


(t) May close on any week day. 
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To suit your needs. You can photograph the 
fronts and backs of documents simultaneously 
side by side on 16mm film; or photograph the 
fronts down one side, then up the other .. . 
or across the full width of the film. A specially 
designed spacing control prevents film waste 
... gives you maximum number of images per 
foot with automatic or hand feeding. Glass 
document guides assure sharper pictures. 


Eliminates a separate job of endorsing or 
cancelling your checks. The Reliant does it 
automatically in the microfilming run. The 
time saved quickly pays for the high-precision 
endorser unit and endorsing or cancelling 
dies, optional at slight extra cost. This unit 
conforms with the Reliant’s trim, all-metal 
design . . . becomes an integral part of the 
machine when attached. 
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Just like having 3 microfilmers in- 
stead of 1. You'll be able to photo- 
graph your records at any one of three 
reductions . . . 40 to 1, highest in 
16mm automatic microfilmers ; 32 to 1; 
and 24 to 1. Thus, you can always get 
the right picture size for the job at 
hand. Takes only a minute to switch 
lens kits for desired reduction. (One 
lens kit is included in Reliant . . . 
other two are low-cost accessories.) 
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Eye-level stacking. No stooping or 
teaching by your operator—she sees 
the documents pouring out . . . neatly 
stacked in sequence. Receiving tray can 
be adjusted immediately for varying 
sizes. All controls are at her finger tips 
. item counter and film-footage indi- 
cator can be checked at a glance. All of 
these features—plus many, many more 
—in the surprisingly low-cost Reliant. 
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your microfilming dollar 


The sensational new Recordak Reliant combines all the 
know-how of Recordak’s 27 years of microfilming experience. 
Gives you one plus feature after another—all at 
surprisingly low cost. Check... judge for yourself! 


Stops double feeding. The Reliant’s 
revolutionary high-speed automatic 
feeder sets new standards for accuracy 

. all but ends possibility of missed 
pictures. If two documents are ‘stuck 
together, they’re halted in feeder. More 
than 400 checks . . . up to 140 letters can 
be photographed per minute. Slightly 
oversized documents (over 11 in. wide) 
can be photographed without a wrinkle 
or tear. 


after year. 


Niassa intensities 


City 


New, illustrated booklet gives you the full story 

on every plus feature—what’s inside as well as out. 
Facts you should know so that you can compare. . . 
and get the most for your microfilming dollar year 


(Subsidiary of Eastman Kodak Company) 
originator of modern microfilming—and 
its application to banking systems 


RECORDAK CORPORATION (Subsidiary of Eastman Kodak Company) , 
444 Madison Ave., New York 22, N. Y. 


Here’s extra protection. Two rolls of 


film can be exposed simultaneously at 
all three reduction ratios; and with all 
three microfilming methods. This is an 
important advantage when extra films 
are needed for off-the-premises or vault 
storage. Or when home office as well as 
branch office must have copies. Some- 
thing else—the Reliant accommodates 
200-ft. rolls of film, which cuts your 
film-loading operations in half. 








**Recordak’’ is a 


trade-mark 
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COIN WRAPPERS 


COIN i 
COUNTERS [aes 9 


Mee Tales ily 
coin-handling equipment 


JOHNSON FARE BOX COMPANY 
bsidiary of BOWSER 


4619 N. Ravenswood Ave. Chicago 40, Illinois 


A Bank Necessity! 
improved — All - Metal 


KEY CABINET 


Every Key at your finger tips! 
Locks at night for safety! 
Opens and closes like a book! 
Keys hang on lettered tabs for 
at-a-glance-service! 

e Complete with hasp, staple 
and padlock for safety! 


No More Lost—Mixed-up 
—Stolen Keys with this 
All-Steel Locked Cabinet! 


Write for Details and Prices 


BANK PRODUCTS CO. 


3 Park Place e New York 7, N.Y. 
Established 1930 


| 
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The Profit Motive Is OK 


EDITOR’S NOTE: Since we devoted much of last month’s editorial to The © 
Twentieth Century Fund’s study entitled “America’s Needs and Re- © 
sources: A New Survey,” and noted particularly the absence of any 
mention therein of the profit motive as having contributed to our. 
great economic progress, a copy of the editorial was sent to J. Frederic 


Dewhurst, Executive Director of the Fund, with a request for his ¥ 


comment. Here it is: 


Dear Mr. 


I am a firm believer in the profit 
motive and my own chapters in 
“America’s Needs and Resources: A 
New Survey” certainly reflect this 
belief, even though I happen not to 
have used the term. Therefore, your 


Peters: 


| conclusion that the omission of the 
| term was a deliberat® one certainly 








has no basis in fact, though of 
course you are entitled to your 
opinion. 


It seems that every time we bring 


| out a book we get letters suggesting 
| that we left something out, and of 
| course that is always true. No book 


can cover everything even “Ameri- 
ca’s Needs and Resources.” Labor 
people wrote to us and criticized us 
for not discussing the contribution 
of labor unions in increasing labor 


| productivity and the standard of 
| living. One climatologist wrote to 


me that I had missed the key to 
explain our prosperity by the role 
of weather, and I could name a 
dozen others. 

Having said what I said above 
about my firm belief in the profit 
motive, let me say that I do not be- 
lieve that the profit motive is 
enough to explain our high stand- 
ard of living. All one has to do is 
look around the world and travel 
to other parts of the world where 
the profit motive is keener than it is 
in the United States but where the 
standard of living is far lower. Any- 
body who has ever seen a Middle 
Eastern bazaar merchant in action 
and doesn’t recognize that he is 


activated by the profit motive ought 
to have his head examined. And yet 
the standard of living in the Middle 
East is a small fraction of what it 
is in the poorest sections of the 
United States. 


I have spent a good deal of time 
in France in recent years and have 
observed with interest the function- 
ing of the profit motive in French 
industry and commerce. The profit 
motive is constantly in evidence, 
yet the French standard of living is 
about a third of what ours is. | 
could go on and name many other 
examples in Latin America, in Asia 
and in other parts of the world. 


I think basically the trouble is in 
trying to explain any complex 
economic phenomenon in terms ofa 
single cause. Europeans explain our 
prosperity in terms of natural re- 
sources, but that certainly isn’t 
enough. I read a recent quotation 
from some Frenchman who just ar- 
rived here who attributed it to our 
stimulating climate and the “elec- 
tricity in the air,” but that would 
hardly convince me. You apparently 
attribute it exclusively to the profit 
motive, but there again I think you 
have left a.good deal out of the pic- 
ture. Of course, all that I have said 
and all that you have said are solely 
matters of opinion, and, since this 
is a free country we are each of us 
entitled to our opinion and entitled 
to express it freely and fully. 

Cordially yours, 
J. Frederic Dewhurst 


(For a further discussion of our views on the profit motive, see edi- 


torial on page 2.—Ed.) 


We're worn into grooves by time—by our habits. In the end, these 
grooves are going to show whether we've been second rate or champ- 
ions, each in his own way, in dispatching the affairs of every day. By 
choosing our habits, we determine the grooves into which time will wear 
us; and these are grooves that enrich our lives and make for ease of 
mind, peace, happiness—achievement. 


—FRANK B. GILBRETH 
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Cattle prices are at their seasonal low, and the seasonal upward trend will 
probably fall short of that indicated in the accompanying pictograph. This "indi- 
cated price" has been arrived at by adding to last October's feeder prices, the 
average of the differential between prices paid for feeders in October and the 
prices paid for choice steers at Chicago from 1921 to 1940. That curve of "indi- 
cated price" has acted as a pivot during the past two years, and if it continues to 
do so, prices will, of course, advance into the Fall months. But we are inclined 
to believe that the actual price will remain below the indicated price. Not only 
were there more calves and lighter weight cattle put on feed in this first half of 
the year than last year, but the very fact that the market went beyond the indica- 
ted price last year, making its high in January, will cause feeders this year to 
hope for a repeat performance. 










So far we see no liquidation of herd cows. The number of cows and heifers com- 
ing to market has been no more than normal. Many of the cows, of course still have 
calves at their sides, and the normal time to liquidate them would be this Fall, al- 
though a drought in the northwest would naturally cause earlier sales. If the cow 
numbers are not cut down, it will mean another new record calf crop in 1956, which 
will add to the indicated record number of calves on our farms and ranches with 
which we will close the year. 

If the cows are liquidated, it will add to the supply of beef coming to market 
in late Summer and Fall when ranchers are trying to move their yearlings, of which 
there is also a record number. Either way, particularly in view of the loss during 
April and May of the sharp advance in cattle prices that extended into January, it 
appears to us that feeder cattle will be lower this Fall than last. 


















Purdue's experiments with feed containing stilbestrol have aroused wide inter- 
est. For some time there has been a "whispering campaign" against its use. Some of 
the allegations were to the effect that it made the carcass watery so the cattle 
wouldn't grade; that it put the cattle out of proportion; that packer buyers were 
backing away and wouldn't bid upon them; and that the increased gain occurred only 

at the first of the feeding period. But some of these assertions seem to have been 
scotched by the following Purdue findings: 

1. Steer and heifer calves receiving 10 milligrams of stilbestrol per animal 
daily in addition to a typical dry-lot fattening ration gained an average of 2.84 
pounds daily at a cost of 16¢ per pound, as against a check load on regular ration 
gaining 2.37 pounds at a cost of 18.9¢. 

2. Steers given a feed containing stilbestrol gained 3:3 pounds per day at a 
cost of 13.1¢ per pound against a check load gaining 2.71 pounds at a cost of 15.9¢ 
per pound on a standard ration. The use of stilbestrol resulted in more gain at 
less cost than that of any other hormone. 

3. While Purdue said it was making further experiments on grading and dressing 
percentages, Prof. F. N. Andrews called attention to the fact that in six experi- 
ments carried on at the Iowa Experiment Station, "cattle carcass evaluations have 
been fully as good where diethyl-stilbestrol has been included in the feed as they 
were where carcasses were produced without the hormone addition." 

Will the reduced cost of gain resulting from the use of stilbestrol advance the 
price of feeders? No. In the first place,record supplies of beef are being pro- 
duced to sell in competition with increasing supplies of pork. A low price will be 
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necessary to move it into consumption. In the second place, reduced costs of produc. 
tion are a historic cause of low selling prices. Consumers, rather than the pro- 
ducers, will benefit. 


Grain prices are now in the making, and nature can change the picture almost 
overnight. We have never believed it safe to make a long=-pull forecast of grain 
prices until the major factors of supply and demand are known. But by the time the 
facts are known, the market has already discounted them. So the only way to catch 
the big swings in grain prices is to be with the market as the changes come. That 
not only takes careful analysis, but lots of luck; for an innocent-appearing turn 
may readily be followed by developments making it one of major effect. 

We do know that the hard winter wheat crop of the southwest is and always has 
been the wheat that has loomed largest in domestic consumption and exports. Domestic 
consumption averaged 258 million bushels from 1948 through 1953, while the May l, 
1955 estimate was for a crop of 259 million bushels. So every bushel of that new 
crop will be needed here at home. Any export sales of either grain or flour would 
therefore create a deficit, and none should be permitted to go into the loan. So 
high prices for this wheat are almost inevitable--high enough to attract hard win- 
ter wheat grown in the Illinois district and temove some of the pressure on the 
Chicago market. : 

Early in the season there were adverse developments in the northwest. It was 
too dry. in western North Dakota and wet in the Red River Valley and extending into 
Canada where acreage was being cut. 


Corn and soybean planting got off to a good start. But July is the month that 
makes or breaks the corn crop. According to recent findings at the Missouri Experi- 
ment Station, midwestern farmers who plant early in May run the risk of encountering 
exceedingly high temperatures at tasseling time and getting a short crop; while late 
planting could cause the corn to get caughtby an early freeze. It is our observa- 
tion, moreover, that the drying out process takes far longer in the case of hybrid 
corn than in that of open=-pollinated corn. Once more, an accurate long-pull forecast, 


particularly if it is made at this season of the year, could only be a lucky guess. 
But we do know that if the CCC keeps on selling its corn at the rate which has pre- 
vailed for the past year, and continues to take over the country's export business 


in that commodity, there would appear to be little incentive for anyone to stock up 
on corn. 


——— 
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11,000 Photographs 


- SPEED LOAN PROCEDURES 


Identification, inspections, re-appraisals, and property maintenance are facil- 
itated by the use of a photo mounted on the file card containing a record of 


each loan. 


By GORDON F. CHRISTIE 


Vice-President, Bridgeport-People’s Savings Bank, Bridgeport, Conn. 


N INVESTMENT of $538.50 in 
A six Polaroid Land cameras 

has proved to be the most 
profitable we have ever made. The 
camera provides the operator with 
a finished postcard-size print in one 
minute, and these prints, 11,000 of 
them, have become an indispens- 
able part of our records which 
cover an investment of over $90,- 
000,000 in. loans secured by mort- 
gages on homes and business 
establishments. These cameras with 
built-in dark rooms are carried by 
our field forces, consisting of men 
who are experienced appraisers of 
property but novices in photog- 
raphy. 

It was late in 1950, when 60- 
second photography was still in its 
infancy, that we decided .a photo- 
graph of the mortgaged property on 
each appraisal card would be in- 
valuable. Since thousands of homes 
in the suburban areas in which we 
operated. had no street numbers, 
and we could take no chance on 
wrongly identifying or locating a 
property, we had to use a system 
that would enable us to mark each 
picture on the spot. 


A Job for Professionals 


Hiring professionals whose film 
holders could be removed from 
their cameras after each shot would 
have cost a great deal of money. On 
the other hand, field men taking 
scores of photographs daily with 
conventional cameras would have 
been unable to make immediate on- 
the-film notations. Only a trained 
and experienced photographer can 
take a good picture with conven- 
tional equipment and leave a scene 
knowing he has it. 
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The Polaroid Land camera was 
obviously the only practical answer 
to our problem. We purchased three 
so-called Speedliner models in 
1950. Three appraisal teams went 
into the field one day a week, and 
by early 1951 we had 8,500 sharp 
Land pictures on file cards. Since 
then our mortgage business has ex- 
panded rapidly. We have added two 
more field men and equipped each 
with a 60-second camera. We have 
also opened a branch office in Strat- 
ford which is similarly equipped. 


We now have photographs of 
some 11,000 properties on which we 
have loans. They cost us about 22 
cents each, a total of some $2,400, 
as compared to the $4.00 per print 
or $44,000 we might have had to 
pay a commercial photographer to 
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complete the project. 

All properties on which we have 
loans are inspected and appraised 
every three years, and these pictures 
are most helpful to the men doing 
this work. They also make it pos- 
sible for us to promptly and in- 
telligently discuss applications for 
increases in existing loans for home 
improvement or other purposes, or 
the sale of any of the mortgaged 
properties; and they often figure 
prominently in the discussions of 
our executive committee as it con- 
siders applications for new loans. 

We have purposely taken the bulk 
of our one-minute photos during the 
winter months so that the view 
wouldn’t be unduly obscured by 
trees and shrubs. The Polaroid-GE 
light meters with which the cameras 
are equipped have kept our field 
men shooting in all kinds of 
weather. I was on the field force 
during the 1950-51 mass photog- 
raphy project, and recall that my 
team partner and I took 100 pictures 
in three hours. Most of them were 
taken in housing developments 
where conditions were such as to 
make it possible for us to do our 
work without leaving the automo- 
bile, each of us taking one side of 
the street. 


No Mistaken Identity 

Our bank’s real estate interests 
are spread through 57 towns, with 
about 90 per cent of our holdings 
concentrated in New Haven and 
Fairfield Counties. We have loans 
on 2,100 properties in the town of 
Fairfield, with a population of 38,- 
000. Scores of houses in a given 
area look alike, with no street num- 
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THE HUNDRED LARGEST BANKS 


On occasion banking publications print 
a list of the nation’s one hundred largest 
banks. Such a list no doubt is of special 
interest to people in the banking 
fraternity, and perhaps also to certain 
manufacturers who are seeking large 
bank business. We at DeLuxe have 
never attached much significance to it 
because our interest is in all the banks 


and not in any one segment. 


Recently, however, one of our 
embryonic sales analysts ran a tape 
showing our 1954 sales to the hundred 
largest banks, and the total was rather 
impressive. Naturally, the first thing we 
noticed was that there were nine banks 
to whom we had sold nothing at all. 
We then observed that five banks had 
enriched us to the extent of three dollars 
each. This was more encouraging 
because, believe you us, some of our 
nicest relationships started with less. Of 
the remaining eighty-six banks, thirty- 
seven were substantial buyers, some 
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CHECK PRINTERS 


BULLETIN AND DIRECTORY 
BOARDS 
DESK NAME PLATES 


Cork boards for posting notices— 
Boards with Changeable type—each letter 
separate— 
Boards with Changeable Strip type—name 
embossed on one piece strip— 
Frames in Wood, Bronze, Aluminum, Stain- 
less Steel, or Chrome. Suitable for indoor 
or outdoor purposes. 

Write for Banking Catalog. 


ACME BULLETIN CO. 


37 E. 12 St., New York 3, N.Y. 


running around fifty thousand dollars 
and a goodly number well over one 
hundred thousand, with the trend on 
the “‘up”’ side in almost all cases. 


Actually, serving large banks is no 
different than serving small banks. In a 
way, it is really the check user that we 
serve. If he gets his supply when he 
wants it, and if he likes what he gets, 
then it makes little difference to us what 
size bank he does business with. This 
year we will handle well over three and 
one-half million orders for customers 
who have their accounts in more than 
twelve thousand banks, and we have to 
produce for the little fellow who runs 
the local filling station with the same 
care as we do for the big business tycoon. 
Similarly, we render the same fast service 
to all banks, large or small. We do 
appreciate, however, that it takes more 
time to win the confidence of the large 
banks, so it is gratifying to see the 
continued growth of our business with 
these institutions. 


Manufacturing Plants at: CLIFTON, PAOLI, CLEVELAND, 


INDIANAPOLIS, CHICAGO, KANSAS CITY, ST. PAUL 





bers by which we might distinguish 
one from the other, so we have had 
to rely upon the Polaroid Land 


camera to eliminate the hazard of 
mistaken identity. 


Following each exposure, the 
field man waits the required minute, 
strips out the finished photograph, 
and pencils the occupant’s name, 
address and mortgage number on 
the back of the print. The prints 
are sent to the home office, and a 
clerk attaches them to 10” x 7” file 
cards which bear a description of 
the property, the terms of the loan, 
and a record of payments. On the 
reverse side of each card are spaces 
especially designated for use in re- 
cording re-appraisal and inspection 
reports and interviews. 

It is in connection with the in- 
spections and re-appraisals that the 
photograph plays its most important 
role. Our Polaroid prints this year 
enabled 12 men to inspect the 11,000 
properties in 16 days. The six field 
teams of two men each were handed 
a batch of file cards every day dur- 
ing this period. The photo attached 
to each card enabled them to make 
a quick comparison for identifica- 
tion purposes, and to note any 
deterioration that might have oc- 
curred. 

One half of one per cent of the 
properties examined are found to 
need repairs, and in each such in- 
stance the owner is promptly asked 


The clerk attaches the prints to a 10” x 7” card. 
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to restore his property to acceptable 
condition. : 

This item of equipment has be- 
come an integral part of our opera- 
tion, and we cannot recommend too 
strongly the use of one or more of 
these cameras as an aid in accu- 
rately identifying mortgaged prop- 
erties and maintaining a close 
watch on their condition and value. 


Credit Manual of Commercial 
Laws, 1955 Edition 


Published by The National Association of 
Credit Men, 229 Fourth Avenue, New York 3, 
N.Y. 870 pages, Price: $10 


The 1955 Credit Manual of Com- 
mercial Laws does a unique job of 
presenting a review of the revised 
Internal Revenue Code. This vol- 
ume contains an 
working guide directed to credit and 
treasury management in the manu- 


facturing and wholesaling areas, | 


for such adjustment of policy as 
may be necessary in order to safe- 
guard sales and profits against tax 
liabilities. 

Increased incidence of bankrupt- 


cies this year—reported 20 per cent | 


higher in several areas—is a tradi- 


tional sequel to heightened competi- | 


tion, as are fraudulent bankruptcies. 


The Manual provides detailed legal | 


study of sound precautions to pre- 


vent delinquent accounts from de- | 


veloping into total loss, and shows 
credit management how to guard 


against fraudulent operation and | 
how to proceed against the crooked | 


bankrupt. 


Among legislative enactments of | 


1954 covered in the new Manual are 
amendments to state statutes on ad- 
ditional security for payment of 
claims for labor, materials and 


supplies on certain public works, | 
penalties for removal of or damage | 
to mortgaged property, bad check | 
laws, mechanic’s and factor’s liens, | 


bonds on public improvements, 
amounts of wages and 
exempt from execution, liability of 
contractor and subcontractor, in- 
stallment sales, and separate estates 
of women. 

Newcomers in the quick-refer- 
ence Service Section include a glos- 
sary of insurance terms, definitions 


of the kinds of stock certificates, | 
descriptions of 34 classes of bonds, | 


and a study of investment trusts. 
Completely rewritten is the chap- 
ter on international trade relations, 
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You can’t XeiRA)Y your bank 
for hidden embezzlements! 


Too bad you can’t—it would simplify things a lot! But 























the plain facts are that-you never know when an embezzlement 








may be discovered nor how large it may be! 











During the year ended July 31, the FBI investigated 1,103 


embezzlements . . . a substantial increase over the previous year! 














One out of every thirteen banks in the country suffered an 








embezzlement! But what’s more—no one knows how many 








shortages are still concealed . . . shortages that are getting 








bigger and bigger every day! 











In view of these facts, wouldn’t it be a good idea to check 








your Blanket Bond now? Our nearest agent* can arrange for 











one of our Bank Specialists to help review your coverage 





—and make sure it’s in line with your present-day operations. 


Call him now! 























* If you're not sure of his name . . . just write our Agency 
& Production Department—we’ll supply it promptly. 




















SERVING BANKERS FOR OVER 70 YEARS 


FIDELITY * SURETY * CASUALTY * INLAND MARINE 


| COMPA ny HOMEOWNERS * ACCOUNTANTS LIABILITY * AVIATION 
100 Broadway * New York 5, N. Y. 











to incorporate new developments in 
export and foreign assets controls, 
reciprocal trade agreements, the 
Customs Simplification Act of 1954, 
taxation of foreign income under the 
revised Revenue Code, the amended 
Export-Import Bank Act, Govern- 
ment insurance of U.S. exports, and 
the uniform customs and practices 
for commercial documentary credits 
as fixed by the International Cham- 
ber of Commerce. 


While neither a textbook nor a 
substitute for attorneys’ services, 
the Credit Manual does provide 
fingertip information of legal prin- 
ciples and federal and state statutes, 
to help direct executive action on 
legal phases of operations, all the 
way from receiving a customer’s 
order to signing his payment check. 


FPRA Initiates “Bank Day”’ 


The Financial Public Relations 
Association has announced a new 
nationwide promotional campaign 
directed to the membership of all 
the clubs of the country in which 
banks are represented. The under- 
lying idea is to bring about a better 
understanding of banks and bank- 
ing on the part of the public by ar- 
ranging to have each of the clubs 


Common and 
Preferred Stock Dividends 


The Board of Directors of Safe- 
way Stores, Incorporated, on 
May 10, 1955, declared the 
following quarterly dividends: 


60¢ per share on the 


$5.00 par value Com- 
mon Stock. 


$1.00 per share on the 
4% Preferred Stock. 


$1.0714, per share on 
the 4.30% Convert- 
ible Preferred Stock. 
Common Stock dividends and 
dividends onthe 4% Preferred 
Stock and 4.30% Convertible 
Preferred Stock are payable 
July 1, 1955 to Stockholders 
of record at the close of busi- 
ness June 15, 1955. 
DRUMMOND WILDE, Sec. 
, May 10, 1955 


“The boss is a firm believer in 
teamwork.” 


in question hold one “bank day” 
each year. Details of the plan were 
announced at the Association’s 1955 
Spring Regional Meetifigs, and are 
set out in a four-page folder which 
will be widely circulated. 

The folder offers a simple, easy- 
to-do, and low-cost program for 
telling the story of banking. Sug- 
gestions include tips on speakers, 
table arrangements, entertainment, 
publicity, stunts and displays. It 
urges early contact with club pro- 
gram chairmen. Copies may be ob- 
tained by addressing requests to the 
Association at 231 S. LaSalle Street, 
Chicago. 4, Il. 


Peace—lIt’s Wonderful 


Following is an excerpt from the 
current investment report of Arthur 
Wiesenberger & Co.: 


It becomes increasingly apparent 
that the Russian rulers are moving 
in the direction of peaceful coexist- 
ence rather than continuing cold 
war. As Secretary of State John 
Foster Dulles recently stated “The 
time may be nearing when those 
who have been seeking the conquest 
of freedom will in fact put their 
foreign relations on a more toler- 


able basis.” Referring to Soviet 
willingness to sign an Austrian state 
treaty he went on to say “this may 
be indicative of a change of mood 
which may extend to other areas.” 


Some are inclined to attribute 
this developing international situa- 
tion as one justifying caution or 
bearishness toward the stock mar- 
ket. That is not true. Peace is not 
bearish; it is bullish. Some few con- 
cerns may prosper more under war- 
time conditions than in a peaceful 
world, but stock market history 
amply demonstrates that  price- 
earnings and price-dividend ratios 
are always depressed by war, that 
bull markets never flower, except 
during periods of peace. 


Weakness in the aircraft group 
has been attributed by many to the 
emerging rainbow of world peace. 
This oversimplifies the matter and 
scarcely seems logical. Were war 
to develop, renegotiation of con- 
tracts, excess profit taxes, etc., etc., 
would quickly be clamped on these 
companies. Whereas no matter how 
“peaceful” the world environment 
may become over coming months, 
there is little likelihood of drastic 
reduction in our aircraft and guided 
missile programs. Without intend- 
ing this at all as a recommendation 
of aircraft stocks, we are inclined 
to regard their recent comedown as 
no more than a “correction” of their 
previous substantial rise and an 
elimination of the frothy follow- 
ing that any spectacular group al- 
most always accumulates near the 
top of a rise. 

If, as seems likely, events further 
the trend toward a more peaceful 
world and an opening up of inter- 
national trade, it should be regarded 
as a most constructive and bullish 
stock market influence rather than 
otherwise. 


The worth of a state, in the long run, is the worth of the individuals 
composing it . . . a state which dwarfs its men, in order that they may 


be more docile instruments in its hands even for beneficial purposes, 


will find that with small men no great thing can 


really be 


accomplished; and that the perfection of machinery, to which it has 
sacrificed everything, will in the end avail it nothing, for want of the 
vital power which, in order that the machine work more smoothly, it 


has preferred to banish. 


—JOHN STUART MILL 
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Flemington. Frand. 


BETTER BUSINESS METHODS 
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The standard 5' length bank counter installation used at the Groton Bank & Trust Co., can be easily rearranged. 


For 
Through Lower 


Greater 


Profits 


Costs 


Another Bank Turns to Remington Rand for Efficient 
Layout and Operating Equipment 


The Groton Bank & Trust Com- 
pany of Groton, Conn., made a 
complete survey of sources of 
equipment and furnishings for 
the banking field. As a result, 
Remington Rand was chosen to 
supply complete counter installa- 
tions, office furniture, insulated 
cabinets and ledger desks, and 


Point-Of-Use Protection 
For Security and Accessibility 


Signature and ledger cards are 
housed in a new style Safe- 
Ledger Desk of 4,000 account 
capacity, which gives protection 
against fire for two hours. (Circle 
SC642.) 

In addition, on one side of the 
Checking Account Bookkeeping 
Machine is the Safe-Ledger File 
for ledger cards, on the other side 
the Safe-Check File unit for fil- 
ing checks — both certified insu- 
lated equipment. 

Remington Rand also supplied 
Groton with many other types of 
filing and indexing equipment, 
for example, the Variadex index 
system for signature cards, cor- 
respondence and credit files. This 
System permits unlimited file ex- 
pansion without waste. 
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the most efficient index systems. 
Mr. Charles E. Kendall, Treas- 
urer, says “Remington Rand 
studied our requirements and 
made recommendations which we 
adopted. Our subsequent experi- 
ence has indicated that these 
recommendations were sound.” 
“The counter is of the standard 


|... 2 






The two executive desks in the fore- 
ground have an overhang, which makes 
them ideal for customer contacts. 


YOUR EQUIPMENT NEEDS 


Whether you are considering 
building a new office or branch, or 
remodeling your present facili- 
ties, we can undoubtedly be of 
some help. Remington Rand can 
supply standard equipment that 
can be adapted to the specific re- 
quirements of any bank. What- 
ever your needs, get our recom- 
mendations (no obligation). 


—Circle CH972). 


type, (Circle X1440) consisting 
of six, five-foot teller stations — 
three for the commercial tellers 
and one each for savings teller, 
note teller and miscellaneous use, 
respectively. We have already re- 
arranged these flexible and inter- 
changeable units and can easily 
do so again as often as neces- 
sary.” (For Groton Case History 





Flemington. Ftand. 


Room 1631 315 Fourth Ave., New York 10 


Kindly send literature circled: 
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All-Electric Coin Changing And Paying Machines 


Among the pieces of equipment 
helping to give the teller’s cage a 
new look these days is a little ma- 
chine called the Coinometer. 


MR. BANKER: 


What do 


Introduced by the Coinometer 
Corporation, the new machine, one 
of a number known as the “400” 
series, features a keyboard and coin 


you nuneil r 


We have complete files to help you secure 


whatever service you want. 


We will gladly help you — 


no charge for this service. 


CCnelaad 
THE BANKERS SECRETARY 


Rand McNally & Co., P. ©. Box 7600, Chicago 80, Ill. 


We want information on 


BANK 
OFFICER 


ejector unit that are independent 
of one another. 

No longer is it necessary for a 
specific area on top of the counter 
to be reserved for the coin changer, 
Instead, the keyboard may now be 
placed in a drawer or in some other 
location that is especially conveni- 
ent for the teller, while the ejector 
unit can be placed where it is more 
convenient for the customer. 

A full 104-key control board en- 
ables tellers to handle any conceiv- 
able coin-changing task instantly, 
easily and accurately by depressing 
a single key. 

Powered by solenoids rather than 
motors, the machines have built-in 
safeguards that automatically pre- 
vent incorrect coin delivery. 

No special wiring or special tools 
are needed to install these machines, 
Simply place the units where de- 
sired and plug into the nearest out- 
let. 

Especially suited for traditional 
style as well as “low type” counters, 
the ‘‘400” series is finished in color- 
blended, gray wrinkle, with a glare- 
proof keyboard. 

The Coinometer Corporation, 
Dept. B6, 1223 South Wabash Ave- 
nue, Chicago 5, IIll., will be happy 
to send full details and literature 
upon request. 


Business Machine Ribbons 
Subject of Rem Rand Booklet 

A new six page booklet describ- 
ing the selection of the proper rib- 
bons for typewriters, adders, 
calculators, tabulating machines, 
and teletype and addressing ma- 
chines for specific jobs has been of- 
fered by Remington Rand Inc. 

Written in an easy-to-read, ques- 
tion and answer format, the new 
booklet gives the many plus ad- 
vantages of silk, nylon and cotton 
fabric ribbons for specific business 
machines and jobs. 

The proper selection and per- 





ALUMINUM COIN TRAYS 


FOR WRAPPED COIN 
Installed in more than 10,000 


bonks since 1922. 
WRITE FOR CATALOG 


ARTHUR C. TAUCK & CO. 
402 Thorndon St. South Orange, N. J. 
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formances of carbon paper ribbons 
and special formula fabric ribbons 
for photographic processes and off- 


special insert sheet. 

Write the corporation, 315 Fourth 
Avenue, New York 10, N.Y. for 
copies of the new folder and insert 
sheet (RSR-291 and RSR-296). 


How to Provide 
24-Hour Banking Service 

The Mosler Safe Company’s Cen- 
tury day and night deposit safe is 
described in a new full-color, four- 


set reproductions is treated in ‘i 
| 


page brochure published by the | 


company. 
Styled to harmonize with modcrn 


bank architecture, the unit features | 


a dual facility for envelope and bulk | 


deposits. 


Illustrations cover the workings 
of the dual depository as well as the 
Standard and De Luxe models in 


which this feature is being offered. | 


Address the Mosler Safe Com- 


pany, 320 Fifth Avenue, New York | 
1, N.Y., for a free copy of the | 


folder. 





Monroe Adds New Model 
To N Line Calculators 
A new fully automatic calculator, 


designed to handle the volume work 
of the average business, has been in- 


troduced by the Monroe Calculating | 


Machine Company. 


Another in its new line of N ma- | 
chines, this 6-N calculator offers the | 





simplicity of a single keyboard for 
entry of all factors and automatic 


zeros. 


Other features include automatic 
keyboard control; simplified dials 
locks; automatic multiplication, 
division, tabulation and squaring; 
multiplication with constant; ac- 
cumulative multiplication; multi- 
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Customers love Sort-O-Namic...the Todd system for 


imprinting and sorting checks. It adds personality to 
checking account transactions. It means the customers’ 
names appear in print on all the checks they write. 

Bank employees, too, are enthusiastic about this fast, 
easy, fool-proof method of sorting checks by name. It 
cuts mis-sorts, mis-posts, mis-files by 85%. It reduces 
training time by 20%. 

Stockholders like the Sort-O-Namic plan because it 
means more business and profits for the bank... better 
employee-employer relations... greater confidence on 


the part of the public. 


For complete details— mail the coupon. 







THE TODD COMPANY, Inc., Dept. BM, 
Rochester 3, New York 


Sort-O-Namic plan. 


COMPANY, INC, Bank 


Address 


NEW YORK City Zone State 
(a) PRINCIPAL CITIES 


DISTRIBUTORS THROUGHOUT THE WORLD It aib a othSe eat hae 


Please send me complete information about the 
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| TUBULAR 
"COIN WRAPPERS 


The ‘POP-OPEN’ WRAPPER 


THEY OUT PERFORM 
ALL COMPETITION FLAT 


SAVE 25% OF TIME IN MACHINE FILLING 


They save 25% of time in machine filling — the purpose for which they are designed. A 
press of the thumb and finger and they pop open instantly, yet pack flat—1000 of a 
denomination to a box—for saving storage space. Used by thousands of banks every- 
where, they are the perfect tubular coin wrapper, out-performing all competition. In 
six colors for six different coins. 


Packed 


















a 
SEND TODAY FOR FREE SAMPLES 
© 


The MANUAL COIN COUNTER 


Saves time and speeds up counting of pennies, | 
nickels, dimes, quarters and halves. Just push 
tubular wrapper up inside of Bakelite stem, 
holding bottom closed with finger. Count coins 
into hopper. Pull wrapper from bottom and 
crimp ends. In five sizes. 


COMES WITH 
SET OF 5 SIZES 


The €. L. DOWNEY CO. 
HANNIBAL, MISSOURI 






























































plier non-entry control; automatic 


BA el ea SIGNS non-repeat control; split lower 
dials. 
nH Vee ove A special aid to the unskilled 


operator is a new color scheme that 
relates color of control bars to their 
function. 

Two models of the 6-N are avail- 
able: The 6N-162 and 6N-212 with 
8- and 10-column keyboards re- 
spectively. 

Monroe Calculating Machine 
Company, Orange, N.J., will be 
happy to send further information 
upon request. 








































































Picture the name of your bank in en- 
during bronze or aluminum .. . the 
names of your personnel in handsome 
desk plates of the same dignified metal. 
Let us show you how we can give 
you the very finest signs, desk plates 
and bulletin boards to suit your every 
need . . . at most economical prices. 
Send for free illustrated catalog 

















New Mobile System Increases 
Present Storage Areas 30-70%, 


A mobile system that makes it 
possible to increase the cabinet or 
shelving capacity of your present 
storage area by from 30 to 70 per- 
cent while using your present 
equipment has been marketed by 
Dolin Metal Products, Inc. 

Ideal for use in bank storerooms, 
storage vaults or live files, the sys- 
tem converts the great percentage 
of existing useless aisle space into 
actual storage areas without any 
sacrifice in efficiency. 




















DESK NAMEPLATES 


2°'x10"" one line of copy $7.50 
2¥2"'x10"" two lines ex copy $9.00 
on bronze easel—other styles 











“Bronze Tablet Headquarters" 


UNITED STATES BRONZE SIGN CO., Inc. 
S70 Broadway Dept. BM New York 12, UW. Y. 








The general principle of this sys- 
tem is to lay down a series of tracks 
onto which are placed the existing 
storage units traveling on heavy 
steel bases, fitted with special 
grease-packed ball-bearing wheels, 
machined to make possible almost 
effortless movement of heavy loads. 

Shelving units or cabinets are 
then arranged so that one row of 
fixed units is located directly in 
back of two or more mobilized rows, 
each containing one unit less than 
the fixed row. In this way all units 
are made available at any time. 

Write Dolin Metal Products, Inc., 
Mobile Storage Division, 315-42 
Lexington Avenue, Brooklyn 16, 
N.Y., for complete information. 


Recordak Corp. Introduces 
New Desk-Top Microfilmer 


Recordak Reliant is the name of 
a new desk-top model microfilmer 
that triples in brass by doing the 
work of three machines. 


Interchangeable lenses capable of 
producing 40 to 1, 31 to 1 and 24 to 
1 photographic reductions make this 
versatility possible. 

Sixteen millimeter film is used 
in the machine. A standard roll for 
filing is 100 feet long and is pocket 
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size. One of these will hold 29,000 
small bank checks or over 9,000 
ledger cards. 


An automatic feeder built to pre- 
vent “double feeding” of documents 
offers speeds of over 400 items a 
minute. 

Two rolls of film, one a duplicate 
of the other, can be handled on the 
new machine at the same time. This 
extra roll can be used as a refer- 
ence source elsewhere or be stored 
off the premises as a precautionary 
measure. 

Compact in design, the micro- 
filmer will accept documents up to 
twelve inches’ wide, recording 


























eleven inches of printed matter on 
ng the film. Length of the document is 
vy unlimited. 
ial Documents are neatly stacked in 
1s, original sequence in a stacking tray 
ost within finger-tip reach. Just above 
ds, the stacking tray is the film unit, 
re while electric counter, film-winding 
of handle, and film-footage indicator 
in are right before the operator’s eyes. 
ys, A new endorser-canceller is of- 
an fered as one of the accessories. 
‘its Checks can be endorsed as they 
ne., Wi 
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Baker Scaffolds make maintenance more than just a 
sweeping, dusting or polishing job. They bring main- 
tenance up to many off-the-floor places, seldom, if 


leave the machine, eliminating the 
costly time-consuming job in banks. 
The die can be changed in a few 
minutes, making the endorser func- 
tion as a canceller for bank book- 
keeping departments. 


For additional data address the 
Recordak Corporation (Subsidiary 
of Eastman Kodak Company), 444 
Madison Avenue, New York 22, N.Y. 


New Diebold, Inc. Desk Houses, 
Protects Contents on Location 


Officers in banks whose vaults 
have become over-crowded because 
of increasing volumes of records 
will be pleased to learn of a new 
Diebold, Inc. desk that both houses 
and protects records on location in 
the departments where they are 
used. 





tive Desk, the unit improves han- 
dling of signature cards, consumer 
loan ledger cards, current checks 
and post-to-check account packets. 

An exclusive feature of the desk 
is the drop-swing door that glides 
smoothly and easily out-of-the- 
way under the desk body to con- 
serve space in crowded banking 
quarters. 

Light-weight aluminum trays 


In this way, the new desk not 
only saves travelling time but 
record transportation time as well. 
In addition, it has been designed 
to save space and reduce operating 
cost. The unit carries the Under- 
writers Laboratories Class ‘“C” 
label. 


Called the New “20” Fire-resis- 





Your Baker Scaffold will soon become one of your 
handiest helpers on many of the 1001 jobs the 
maintenance department is called upon to do. The 
Baker Scaffold is a one-man tool; only 5 parts to 
assemble + large 13.8 sq. ft. platform + adjust- 
able every 3 inches + safety-locking casters and 
swivels for easy movement + no X-bracing + one 
unit can be safely stacked upon another to reach 
the high spots. 


Let Baker Scaffolds make 
the maintenance job 








an asset to your bank. 
ever, touched by ordinary methods... z man 
_ w= COUPON ~-——————————— ---4 
le of Quickly © Comfortably ¢ Safely TODAY! BAKER-ROOS, INC. 
’ ; P.O. Box 892, Indianapolis 6, Indiana | 
4 to LISTED UNDER REEXAMINATION SERVICE hatte 
this UNDERWRITERS’ LABORATORIES, INC. | 
i DISTRIBUTORS EN PRINCIPAL CITIES Please send me Free Information on Baker Scaffolds. i 
ed Write for Bulletin 555 ; NAME 
te BAKER-ROOS, Inc. ee 
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More Banks Collect Time Payments with 


ALLISON COUPON BOOKS than All Other 
dsb 


a 


alec Aah g 

more banks choose 
Allison’s Time Payment 
Sea 


V EFFECTIVENESS + EFFICIENCY V ECONOMY 


Improvements as high Mail payments in- The cost of the book 
as 30% inpromptand creased 50%, Posting plus fill-in plus postage 
complete payments simplified.Receiving is less than 1% of the 
have been developed. service upped 2 to 1. average cost per loan. 


@ Get complete information about the coupon plan 
that is preferred by banks. Avoid the endless detail 
and accumulating expenses that are found in other 
time payment plans. Allison Coupon Books can make 
a tremendous difference in the amount and consistency 
of your profits. Write for full details. 


ALLISON COUPON COMPANY, INC. 


P.O. BOX 102 + INDIANAPOLIS 6, INDIANA 


Atco) An Investment 
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that can be easily handled and 
carried even when fully loaded are 
used in the new desk. 

All trays provide a constant 60- 


| degree working “V” for maximum 


efficiency in filing, referring, posting 
and proving operations. Trays pull 
out far enough to provide unob- 
structed accessibility to all records, 

Variable interior arrangements 
can be furnished to adapt the desk 
to a wide range of records. Shown 
in the illustration is a twenty-tray 
set-up that provides maximum 
capacity for filing current checks or 
handling post-to-check account 
packets. 

An alternate arrangement of fif- 
teen trays is available. When this 
arrangement is used, each row of 
five trays is mounted on a pull-out 
roller shelf that permits all records 
to be exposed. 

A letterhead inquiry addressed 
to Diebold, Inc., Canton 2, Ohio will 
bring complete information about 
the desk. 


A 200-Year Calendar 
To Carry Bank Advertising 

Two hundred years is a long time, 
but with this little calendar of- 
fered by Charles K. Feinberg dates 
in this span will be as easy to check 
as those of yesterday, today or 
tomorrow. 

Covering the years 1801 to 2000, 
the calendar quickly and accurately 
tells the day of the week for any 
given date and the date for any 
given day. 

The calendar is made up in 
3% x 6 inch booklet form, handy 
for carrying in an inside coat pocket 
or purse, or better still, resting in a 
corner of a much-used desk drawer. 

An index sheet listing years and 
table numbers is the key to the use 
of the calendar. Locate the year in 
which you are interested, check the 
table number next to it and turn 
immediately to the calendar section 
bearing that number and find the 
day or date you seek. There are 14 


| tables or complete ealéndar (Jan- 
| uary-December) lig rags in the 
booklet. 


Especially suited for ribution 
as a bank advertising da « good-will 
piece, sample calendars and _ price 
lists are available from Charles K. 
Feinberg, P.O. Box 1036, Newark 1, 
N.J. 
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A Four-Track’ Mind ! 


The All-Purpose Burroughs 
Sensimatic is Four Specialized Bank 
Accounting Machines in one! 


COMMERCIAL SAVINGS 
BOOKKEEPING ACCOUNTING 


LOAN GENERAL LEDGER 
ACCOUNTING ACCOUNTING 


You'll be on the right track to more 

efficiency when the all-purpose Burroughs 

Sensimatic bank accounting machine 

takes over all your major accounting 

functions. By merely turning a_ job- 

selector knob you have the equivalent of 

four specialized machines in one! 

Versatile, fast, this modern machine 

swiftly reduces your volume of work. And WHEREVER 
it’s so easy to learn. Even an inexperienced THERE'S BANKING 
operator quickly becomes an expert. THERE'S 
Why not ask our representative for a 

demonstration? You'll find his office 

listed in your local telephone directory. 

Call or write Burroughs Corporation, 

Detroit 32, Michigan. 


Burroughs and Sensimatic are trade-marks 


june, 1955 





A Full Enrollment for Eighth 
Session of FPRA School 


July 25, will mark the beginning 
of another session of the School of 
Financial Public Relations. There 
will be the customary full enroll- 
ment of fifty each in the school’s 
classes of first and second year stu- 
dents. 


The faculty includes representa- 
tives of Northwestern University, 
the University of Illinois, the bank- 
ing industry, the advertising busi- 
ness, and other fields. The course 
consists of two resident summer 
sessions of two weeks each, consist- 
ing of 53 class room and 10 seminar 
hours. 


Hugh J. Bernard of Houston, 
Tex., is chairman of the School’s 
Board of Managers. 


ARIZONA’S 
FISSION! 
ecm nsamanamncamenanecTS Ho 4 

—_ 
s 


Fort Huachuca (Army 
Electronic Proving 
Ground) has budgeted 
$900,000 — and is ask- 
ing for $16 million 
more — for permanent 
construction. 

Research pioneers such 
as Motorola, Douglas 
Aircraft, AiResearch, 
Hughes Aircraft; In- 
filco and Goodyear 
are already well estab- 
lished here. 


For facts & figures, write our Industrial 
Development Dept., Phoenix or Tucson. 


VALLEY 


NATIONAL 
TLL 


36 OFFICES 
SERVING ALL 
ARIZONA 


Home Office: PHOENIX 
MEMBER FEDERAL DEPOSIT INSURANCE CORPORATION 
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Joseph J. Schroeder Honored 


Joseph J. Schroeder is here shown 
receiving the congratulations of J. 
Leroy Lewis, Educational Director 
of the American Institute of Bank- 
ing on the dual occasion of his 35th 
anniversary as Executive Secre- 
tary, Chicago Chapter, American 
Institute of Banking, and his 66th 
birthday. Also shown, 1. to r. are 
Walter F. Stift, asst. vice-president, 
Mercantile National Bank of Chi- 
cago and president of Chicago 
Chapter, AIB, Walter C. Streeter, 


School of Banking of the 
South Enters Sixth Year 


A total of 349 bankers will par- 
ticipate as members of the three 
classes of the School of Banking 
of the South, when the sixth ses- 
sion of the school gets under way 
at Louisiana State University this 
month. 


Over 100 expert lecturers on 
banking and related fields from all 
parts of the United States will dis- 
cuss subjects ranging from basic 
banking and economic problems to 
banking law, trust procedures and 
international finance. The course of 
study is geared to the executive 
level, and the bankers in attend- 


asst. vice-president, City National 
Bank and Trust Company of Chi- 
cago, and Grover J. Hansen, assist- 
ant secretary, Chicago Chapter, 
AIB. Mr. Streeter served as master 
of ceremonies while a host of friends 
dating back to the early 1900’s re- 
counted details of Mr. Schroeder's 
many years of service both to the 
AIB throughout the country and 
to the Chicago Chapter, which for 
years has ranked as the largest of 
more than 400 units. 


ance will spend six and one-half 
hours of each day in the class rooms. 

Among those who will address 
evening seminar sessions are Ray M. 
Gidney, Comptroller of the Cur- 
rency; Clay Shaw, International 
Trade Mart Director, New Orleans; 
and R. W. Retterer, International 
Business Machines Corporation, 
New York. 

The School is conducted under 
the sponsorship of the bankers as- 
sociations of nine southern states 
and Louisiana State University. It 
will open on June 5th and will close 
with formal graduation exercises 
on June 17th. R. Irby Didier, execu- 
tive secretary, Louisiana Bankers 
Association, serves as registrar. 
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H. P. Gundersdorf Edward T. Hetzler 
Bankers Trust Company, New lela alee eee ae eee eee 
York, recently announced that 
HAROLD P. GUNDERSDORF and EDWARD MS eT 
T. HETZLER had been promoted from :- 
assistant vice-president to vice- ee 2 tite 
president. Newly elected assistant oe is tt tL Le ee 
vice-presidents are ROBERT S. KRA- Te rere aT 

HAM, in charge of the bank’s 14th Li 
Street and Eighth Avenue office, and 
CRAIG DE V. SIMPSON and _ FLOYD 
STANSBERRY of the Municipal Bond 
Division. 
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WILLIAM D. BOWER, junior vice- 
president and manager of the 
Wilmington branch of Citizens Na- 
tional Trust & Savings Bank, Los 
Angeles since 1930, was elected to 
the position of vice-president. In his 
new capacity he will continue to 





The Trust Company of Georgia's Motor Bank 


mal serve actively as a regional officer This recently completed “Motor Bank,” which adjoins the Garage 
*hi- in the Wilmington area. Annex of the Trust Company of Georgia in downtown Atlanta, has done 
at an effective job of solving the parking problems of the bank’s customers. 
ter, 


Robert J. Perry will manage ‘the new facilities which include two drive- 
in and four conventional teller’s windows and parking accommodations 
for 150 additional cars extending from the second to sixth floors of the 
new structure. A part of the seventh and eighth floors will be used by 
the bank for record storage, and the remainder will be occupied by 


be present tenants of the Trust Company of Georgia Building. 
for 
t of TRUST COMPANY GARAGE ANNEX 








John B. Goodwin Frank O. Sandstrom 








half 
ms. 


Guaranty Trust Company of New 
York has announced the appoint- 


tion, | were with the Bank of the Man- 


hattan Company prior to its recent 


merger. a cal HY ( 





ress | ment of JOHN B. GOODWIN and FRANK 

y M. | 0. sanpstrom to the respective of- . 

“ul- | fices of vice-president and second ° 

onal # vice-president. They have been as- tz 

‘ans; 7 signed to commercial banking ac- z° 

onal | tivities in the Middle West. Both :. 
z 
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tates 
y. It 
close 








2 ORIVE-IN TELLER'S WINDOWS, 









Bache & Co.’s JOHN E. FRICKE has 
been admitted to general partner- 
ship and will serve as resident part- 





cises } ner of the Philadelphia branch. ( f 
ecu- | HARRY F. GERKEN continues as resi- ! Ler oe ee 
kers | dent manager of the branch. Ground plan of motor bank's windows. 
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Wm. W. Rooker, Jr. Walter J. Brotherton 


WILLIAM W. ROOKER, JR. was re- 
cently promoted to assistant vice- 
president of the National Bank of 
Commerce in New Orleans. Other 
promotions were those of PHILIP J. 
BECKER, HAROLD STEPHEN FORD and 
LOUIS A. SPRAUL to assistant cashiers, 
and WILFRED D. GRAFF from assistant 
manager to manager of the Canal 
Street branch. Mr. Rooker, who was 
manager of the Canal Street branch 
will continue in the same location in 
his new Official capacity. 


At The National City Bank of 
New York (now The First National 
City Bank of New York), WALTER 
J. BROTHERTON, THOMAS F. CASSERLY, 





Thomas F. Casserly, Jr. Thomas Chisholm 


JR., and THOMAS CHISHOLM, former 
managers, were advanced to vice- 
presidents. Newly elected assistant 
vice-presidents are CHARLES R. DOD- 
SON, RODNEY N. HATCHER, LUCIUS H. 
TIPPETT, and WARREN WHEELER. 


ILEE NICHOLS and FRANK J. LAKE 
have been promoted to assistant 
cashier at the Liberty National 
Bank and Trust Company, Okla- 
homa City, Oklahoma. 


0. E. REDDINGTON has assumed new 
duties in the Business Development 
Department and PHILIP HIARING has 
joined the Publicity department at 
Bank of America’s San Francisco 
headquarters. Mr. Reddington has 








Australia's 


Continuing Development 





Industrial . . Commercial and Financial Information 





Designed to provide factual information for businessmen 
this new booklet is now available on request. 


111 pages packed with carefully selected facts, graphs, 
maps, and illustrations, describe the Australian scene, 
the people, primary and manufacturing industry, power 
resources, trade, transport and communications, private 
and public finance, and the social pattern. 


A.N.Z. BANK 


AUSTRALIA AND NEW ZEALAND 
BANK LIMITED 


Overseas Department: 


Over 800 Branches and Agencies throughout Australia and New Zealand, in 


* 
* 
* 
° 394 COLLINS STREET, MELBOURNE 
e 
me 


Fiji, New Guinea and Papua, and in London. 
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Agents throughout the world. 














been with the Bank of Ameri : 
since 1929 and statewide dircctg 4 
of the bank’s staff training prozraj 0 
since 1951. Mr. Hiaring was fopiig 
merly in newspaper and radio w¢ 

and will now serve as assistant} 
the head of the Publicity depamg 
ment. . 


ee 


The First National Bank of Ph 
delphia has named DAVID J. OLS! 
comptroller to succeed WILLIAM 
HURTZMAN who has been servil 
in the dual capacity of comptrollg 
and vice-president. 


and 


David J. Olsen 


John F. Galvin, Jr. 


Mercantile Trust Company, St.| of 
Louis, has announced the appoint- } gua 
ment of JOHN F. GALVIN, JR. as an} wh 
assistant vice-president of the bank. | St. 


From the National City Bank of] the 
New York comes word of the ap-]} Mi 
pointment of H. A. YOARS as vice-] St. 
president. Mr. Yoars joined the bank 1 
March 16, as head of the newly 
formed Mortgage and Real Estate 
Loan Dept. which became a part of 
the Special Industries Group, com- 
prised also of the Petroleum, Public 
Utilities and Transportation De- 
partments. GEORGE C. JONES was ap- 
pointed an assistant cashier, 
assigned to the South American } h;- 
District of the Overseas Division. P, 


Nominated for chairman of the 
Midwest Stock Exchange was 
GEORGE E. BARNES, senior partner of 
the Loop’s Wayne Hummer & Co. 
Nominated for vice chairman was 
GUYBERT M. PHILLIPS, vice-president 
and treasurer of Caldwell, Phillips 
Co., St. Paul. 


The County Trust Company,} P 
White Plains, N.Y., has announced} © 
the addition of MR. DONALD M. ELLI- | f 
MAN to its executive staff. Previ-} ° 
ously a vice-president of the Chemi- } ¥ 
cal Corn Exchange Bank in New} 1 
York, Mr. Elliman will have the] 
same title when he joins the County J ¢ 
Trust’s Westchester bank on May2-] | 


BANKERS MONTHLY | 





A LARGE CROWD witnessed the re- | 
cent raising of the new green and | 
gold flag designed to commemorate | 


the 100th anniversary of the Mer- 
cantile Trust Company, St. Louis, 


Mo., along with that of the Stars | 
and Stripes and the official flags of | 


the State of Missouri and the City 


of St. Louis. Three veteran bank | 
guards raised the anniversary flag, | 


while the American, Missouri and 
St. Louis flags were raised, respec- 
tively, by color guards of Marines, 
the 138th Infantry Regiment of the 
Missouri National Guard, and the 
St. Louis Police Academy. 


Watching the flag-raising from | 
the entrance of the bank are Sidney | 
Maestre, chairman of the board, 
and Kenton R. Cravens (rear), | 
president, who spoke during’a brief 
dedication ceremony. 


S. D. Fuller & Co., New York, 


has announced the admittance of | 


P. JAMES ROOSEVELT as a partner. 


His recent election to executive 
vice-president and secretary of 
Peoples First National Bank & 
Trust Co., Pittsburgh, marks an- 
other milestone in the long banking 
career Of RALPH J. MILLER. 


MORTIMER J. PALMER has been ap- 
pointed a vice-president of the 
Chase Manhattan Bank. Mr. Palmer 
formerly was secretary of the Bank 
of the Manhattan Company, with 
which he has been associated since 
1918. CORNELIUS. J. MAHER, ARTHUR 
F. WENDEL and STUART W. DON were 
appointed assistant vice-presidents. 
Mr. Maher is in charge of the opera- 
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The new 
redesigned 


Rand MSNally 
BANKERS DIRECTORY 


e Completely re-set in easy- 
to-read type 


e@ Designed especially for 
faster reference work _ 


e Telephone numbers 
included 


e Complete foreign 
as well as American 
listings 


e Accurately tabu- 
lated & designed 
for easy 
comparison 

of statements 


Published continuously since 1872 















tions of the loan department of the The Irving Trust Co. of New York 
bank at the head office; Mr. Wendel has announced the appointment of 
is in charge of the bank’s office in CURTIS M. SMITH as advertising 
Flushing, Long Island; Mr. Don, manager. 

until recently European Represen- 

tative of the Bank of the Manhattan Admitted as general partners in 
in London, will be associated with LaSalle Street’s Betts, Borland & 


the Chase Manhattan Office at 6 Co. were DAVID H. BETTS and HAROLD 
Lombard Street, London. C. STEINER. 





















CALENDAR OF EVENTS 


AMERICAN BANKERS ASSOCIATION 


Sept. 25-28—ABA Convention, Chicago, lil. 
Oct. 13-14—Western Regional Trust Conference, St. Francis Hotel, San Francisco 
Nov. 3-4— Mid-Continent Trust Conference, Rice Hotel, Houston 

Dec. 1-3—National Agricultural Credit Conference, Morrison Hotel, Chicago 











. 


STATE ASSOCIATIONS 


June 3-4—Utah, The Lodge, Sun Valley, Idaho . 
June 3-4—Wyoming, Sheridan 

June 4—Connecticut, Equinox House, Manchester, Vt. 

June 5-7—Oregon, Empress Hotel, Victoria, B. C. 

June 8-10—Illinois, Jefferson Hotel, Si. Louis, Mo. 

June 8-12—Dist. of Columbia, The Homestead, Hot Springs, Va. 

June 9-11—Massachusetts, New Ocean House, Swampscott 

June 10-11—New Hampshire, Hotel Wentworth-by-the-Sea, Portsmouth 
June 10-11—New Hampshire Mutual Savings, Hote! Wentworth-by-the-Sea, Portsmouth 
June 12-14—Idaho, The Lodge, Sun Valley 

June 13-15—Minnesota, Radisson Hotel, Minneapolis 

June 15-17—New York, Lake Placid Club, Lake Placid 

June 16-18—Colorado, Colorado Hotel, Glenwood Springs 

June 16-18—Montana, Canyon Hotel, Yellowstone National Park 

June 17-18—Vermont, Equinox House, Manchester 

June 19-21—Washington, Davenport Hotel, Spokane 

June 20-22—Wisconsin, Schroeder Hotel, Milwaukee 

June 20-26—Virginia, The Homestead, Hot Springs 

June 24-25—New Jersey Mutual Savings, Monmouth Hotel, Spring Lake 
June 24-26—Maine, Poland Spring House, Poland Spring 







































OTHER ORGANIZATIONS 


June 19-22—American Industrial Bankers Association, Institute of Industrial Banking, 
Fairmont Hotel, San Francisco 


Sept. 11-14—National Security Traders Association, annual convention, Mackinac Island, 
Mich. 

Sept. 16-17—Investment Bankers Association, Board of Governors, Chicago 

Sept. 21-23—Association of Stock Exchange Firms, Board of Governors, Denver, Colo. 

Oct. 10-13—-NABAC 31st Annual Convention, Denver, Colo. 

Oct. 13-16—National Association of Bank Women, Annual Convention, Westward-Ho 
Hotel, Phoenix, Ariz. 

Oct. 26-29—Consumer Bankers Association, annual convention, Sans Souci Hotel, Miami 
Beach, Fla. 


Nov. 14-18—Financial Public Relations Association, annual convention, Hollywood Beach 
Hotel, Hollywood, Fla. 

Nov. 16-18—Association of Stock Exchange Firms, Board of Governors, New York City. 

Nov. 27- 


Dec. 2—Investment Bankers Association of America, Annual Convention, Hollywood 
Beach Hotel, Fla. pe 






























SCHOOLS 


June 5-18—School of Banking of the South, Louisiana State University, Baton Rouge 

June 13-25—Graduate School of Banking, Rutgers University, New Brunswick, N. J. 

July 24-29—Consumer Credit Management Program, Graduate School of Business, 
Columbia University, New York, N.Y. 

July 24- 


Aug. 6—Financial Public Relations School, Northwestern University, Chicago, III. 
July 24- 


Aug. 6—National Association of Bank Auditors and Comptrollers, University of Wis- 
consin, Madison, Wis. 


Aug. 7-19—School of Consumer Banking, University of Virginia, Charlottesville 
Aug. 22- ; 


Sept. 3—School of Banking, University of Wisconsin, Madison, Wis. 






















Index to Advertisers 


A 
Acme Bulletin Co. ............. 46 
Allison Coupon Co. ............ 54 
American Express Co. .......... 21 


American Surety Co. 
Australia and New Zealand Bank . 58 





Dear Rae; Wes see ea oa ee eek 
ek. GE MOTI os 6 ose css aes 10 
















ane: SO! oo ae Sindee arn 42 
NENG SURE MG. oh cena cban 1 
Beneficial Finance Co. .......... 9 
es We ice Foes ack ose cdaes 32 
Burroughs Corp. ......... 30-31, 55 






CheckMaster, Inc. 
Chubb & Son 
Continental Bank & Trust Co., The . 33 
Continental Illinois National Bank & 
Trust Co. of Chicago .......... 23 









D 


Deluxe Check Printers Inc. ..... 46 
Crown, C. 0. Gr Gate. sae sens 52 
F 
First National Bank of Chicago .. 7 

First National City Bank of 
PO FN ane cise 8s ow COSe 
H 
Home Insurance Co. ..... ee, 














Insurance Company of 
ee EN a 38 
International Harvester Co. 
















J 


Johnson Fare Box Co. ........... 42 









L 


LaMonte & Son, Geo. .... 3rd cover 
Lawrence Warehouse Co. .. 2nd cover 












M 












Merrill Lynch, Pierce, Fenner 


Mosler Safe Co. ......... ....1288 









N 


National Cash Register Co. . 4th cover 













P 
Philadelphia National Bank, The . 14 











Recordak Corp. ......... ...-40-41 
Remington Rand Inc. .......... 49 





Ss 
















Safeway Stores . ia ieee edge aioe 
Standard Oil Co. of N. J. .. 






T 












voock, Arthur C., & Ce. -........ 50 
MOI Nia ca diate kp bs eee 51 
We OS occa ti cw sachieeanes 24 







U. S. Bronze Sign Co. .... 





Vv 
Valley National Bank, Phoenix .. 56 


BANKERS MONTHLY 


Warning... 


Just as radar warns of enemy aircraft 
before they can do damage, safety paper 
detects and gives warning against check 
tampering. This round-the-clock protec- 
tion is assured your depositors when you 
supply them with checks lithographed 
on La Monte Safety Papers. At the same 
time, you compliment your patrons by 
serving them with a product of obvious 
quality. Your lithographer can show you 
samples of La Monte Safety Papers . 
or we will gladly send them direct. 


A Check Paper 
All Your Own 


Thousands of banks and 
many of the larger corpora- 
tions use La Monte Safety 
Papers with their own 
trade-mark or design made 
in the paper itself. Such 
INDIVIDUALIZED check paper 
provides maximum protec- 
tion against both alteration 
and counterfeiting — makes 
identification positive. 


SOE PREY ore] 


THE WAVY LINES ® ARE 
A LAMONTE TRADE-MARK 





Mr. R. B. Wil, President, ex- 
lains in the letter at right 
ow a National Unit Plan 

saves time and money for his 

bank. 


Even the most inexperienced 
employees of the Vinton 
County National Bank easily 
learned to operate this 
National ‘135”’ accounting 
machine. 


“Our 


Ualional 
Unit Posting 


Plan handles 
40% more 
business, 
cuts 

posting 
time in 
half.” 


We are 
are eratified 
; certain that the with the net 


Vinton Conia 


P MSaRTHG 


He. Arthur, Ohio, 


The Nationa} 
Dayton 9, ni Register Company 


Gentlemen: 


We purch 
ae ased our 
wenty total Proof machine, oa 


The Unit 
Proof, and Stvores cut our Posting t¢ 


our Posting ef. 
Also 

in the use of’tpe find dt much 

with whicn = the Model "135n A weap to,train new 


a 
identica) with the f 


ime in 


and morale ap 


Tesults of our 


of our Nationa) not have bee; 


results 
equipment, “°Uld 


a 
ites 


Re B, Wil” 
President 


—The Vinton County National Bank, McArthur, Ohio 


The National Unit Posting Plan offers many 
time and money saving advantages for banks. 
When used with the National “135” many 
added advantages are obtained such as: 
savings in stationery costs—the ‘135” re- 
quires only one form for both ledger and 
statement, eliminates the use of all carbon; 
savings of floor space—fewer machines are 


required than with Dual Posting Plan. 

our nearby National representative will be 
glad to show you how your bank can benefit 
from the use of the National ‘‘135” and the 
National Unit Plan. His number is listed in 
the yellow pages of your phone book. To learn 
how your bank can cut costs and save time, 
call him today. Or write us at Dayton 9, Ohio. 


THE NATIONAL CASH REGISTER COMPANY, Dayton 9, Ohio 


949 OFFICES IN 94 COUNTRIES 
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